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T ALWAYS HAS'seemed to me 

that come a Tuesday the New 
York show reaches its peak so 
far as we gentlemen of the press 
are concerned. Of course that 
does not apply generally. There 
still remain four more days in 
which the exhibitors can cash in 
on the enthusiasm generated by 
the getaway. There are many, 
many more retail orders to be 
booked, and new dealers signed 
up, but the Paul Prys and the 
Peeping Toms are about through 
with their heavy schedule of 
lunches, cocktail hours and ban- 
quets. The last roundup came 
tonight with the NACC banquet, 
that classic which brings together 
the cream of the crop, the brass 
hats of the industry and every- 
one else who can beg, borrow or 
steal an invitation to be among 
those present. 

eo a * 


DEALER MEETINGS also 
come to an end, Tuesday, and all 
that remains for the newspaper 
men to do is to stick around and 
find out how much business has 
been developed. Indications right 
now point to report from the ex- 
hibitors that the automobile in- 
dustry has made good its promise 
of a comeback. 

Bd * * 


MONDAY SAW the social side 
of the show winding up, the one 
bright spot of the day being the 
cocktail party put on by Fisher 
Body at the Waldorf, following 
the fashion show, in the General 
Motors exhibit. This was staged 
in honor of Miss Margit Wilson, 
the artist who has made such a 
hit with her designing of cos- 
tumes that blend so wonderfully 
with the colors of the Fisher 
bodies. Among those who at- 
tended the fashion exhibit was 
Mrs. Anna Roosevelt Dall, daugh- 
ter of the president of this grand 
and glorious country of ours. 


* * * 


IN TOM CORPE, whose appoint- 
ment is announced as advertising 
manager of Buick, Harlow Curt- 
ice and Bill Hufstader have a 
man with the background to do 
a mighty fine job for Buick. He 
has the engineering slant because 
his first work in the automobile 
industry was at the proving 
ground at Milford. He knows the 
export business through having 
been in that branch of General 
Motors for a lengthy period. He 
helped develop the Fisher Body 
Craftsman’s Guild and the experi- 
ence he gained as advertising 
manager of General Motors of 
Canada rounds out his automobile 


education. 
* +. t 


"TWAS MY GOOD fortune to 
get acquainted with Corpe a year 
ago at Oshawa, since which time 
he has been my main contact with 
the dominion. My analysis of him 
is that he is bringing to the 
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Show Sales Rise 35% 


Industry Granted 40-hr. Week 


Hope to Check 
Drift of Labor 


To Car Centers 


By W ILLIAM ULLMAN 
(By telegraph trom Washington Bureau) 

Washington, Jan. 9.—Once 
again the automobile industry 
has assumed the NRA spotlight, 
this time by providing the first 
break of a major industry from 
the minimum hour provisions of 
a code of fair competition. Effec- 
tive immediately, with the ap- 
proval of Recovery Administrator 
Hugh §S. Johnson and President 
Roosevelt, the industry will be 
permitted to operate on a 40-hour 
week basis instead of the 35-hour 
week specified in its code. 

The action is all the more sig- 
nificant, as interpreted here, in 
view of labor’s intention to make 
its strongest fight for the 30-hour 
week in Congress. 

The reason for the extension is 
stated tersely by General John- 
son, as follows: 

“The contemplated increase in 
automobile production in the 
spring of 1934 would, under the 


(Continued on Page 3) 


1.000.000 View 
New Chevrolets 
At Special Shows 


Detroit, Jan. 9.—Tabulation of 
actual clocked attendance figures 
from 44 out of the 100 cities 
throughout the United States in 
which the new 1934 “knee action” 
Chevrolet is being introduced by 
special displays—miniature auto- 
mobile shows in themselves — 
show that in these 44 cities on 
Saturday and Sunday, 1,101,220 
people viewed the new line of 
Chevrolet cars. 

Detroiters numbering 50,070 
braved the slush and snow of the 
week-end to visit Convention Hall 
and get their first glimpse of the 
ears, following the official open- 
ing of the exposition by Mayor 
Frank Couzens and Chevrolet of- 
ficials Saturday noon. 

Some of the larger cities and 
the attendance totals, the opening 
days, are: Cleveland, 46,963; Kan- 
sas City, 32,617; Boston, 35,945, 
and Chicago, 39,776. 

A flood of telegrams and long 
distance calls to William E. 
Holler, general sales manager of 
Chevrolet now in New York for 
the national automobile show, in- 
dicated that enthusiasm over the 
new Chevrolet line was not alone 
evidenced by words of praise but 
by actual retail orders. 

Harrisburg, Pa., the first zone 
to report on retail orders, showed 
over 1,000 orders for the immedi- 
ate delivery of 1934 Chevrolets 
were taken in that zone the first 
two days of the showing. 

Production on the new line of 
cars is now under way and ship- 
ments are being rushed to dealers 
in all parts of the United States. 


| 
| 





On the 


Spot? 


By F. ED. SPOONER 


eo KLEIN, for many years 
advertising manager of Con- 
tinental Motors and then with 
Grace & Holiday, advertising 
agency, is at the show for the 
Baltimore Post. Harry now looks 
for advertising copy instead of 
placing it. 


JOSEPH McDUFFIE vice- 
president of the Prest-O-Lite Bat- 
tery Co., Inc., of Indianapolis, is 
at the show. McDuffie does most 
of his traveling by airplane but 
did not fly to the show due to 
weather conditions. He made 
more than 20 trips to New York 
during the year and says he flew 
over the writer’s Jersey farm on 
Baltusrol Mountain time and 
again trying to attract attention. 


* ” * 


JAMES LEVY, of Chicago, vet- 
eran among veterans in this busi- 
ness reached the show Monday. 
Importuned for an opinion on 
trade conditions, Mr. Levy said he 
found them decidedly improved, 
predicted an excellent business for 
the year and used not one word 
that was in any way but optim- 
istic. 

* * + 

JOHN N. WILLYS gave a din- 
ner to the automobile editors of 
the country at the Biltmore, Mon- 
day. Mr. Willys made the only 
address which covered many 
humorous points and nothing but 
optimism for the future. The big 
announcement he was supposed to 
make was delayed. 


(Continued on Page 19) 
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Chrysler Sales 
Exceed °29 Top 
°33 Doubles ’32 


(Teletype from N.Y. Editorial Office) 

New York, Jan. 9.—Preliminary 
figures covering production and 
shipments of Chrysler Motors for 
the year just ended show that last 
year the first time the corpora- 
tion’s output exceeded its previous 
peak of 1929. 

Last year the corporation pro- 
duced and shipped 448,697 units 
as compared with the previous 
peak of 448,255 units in 1929. 

Production and shipments in 
1933 were more than twice the 
corporation’s 1932 output of 222,- 
602 units. 

Commercial car production dur- 

(Continued on Page 2) 


Export Outlook 
Much Better for 
1934, Says Graham 


(Teletype from N.Y. Editorial Office) 

New York, Jan. 9.—An increase 
in overseas sales of American mo- 
tor vehicles during 1934 was pre- 
dicted in show circles Wednesday 
following the International Day 
session at the Ambassador Hotel, 
attended by approximately 200 
representatives from 38 foreign 
countries. These expert author- 
ities are here as guests of the 
National Automobile Chamber of 
Commerce. 

Robert C. Graham, chairman of 
the NAAC export committee, pre- 
sided at the meeting and heard 
confirmation of his impressions 
while abroad recently, to the ef- 
fect that improvement in over- 


(Continued on Puge 3) 


any Gathers 


As NACC’s Honored Guest 


By MEL ADAMS 


(Teletype from N.Y. Editorial Office) 

New York, Jan. 9.—Close to 
1,400 men, identified with one 
phase or another of the automo- 





We Cover 
The Auto Front 


DITORIAL offices and 

business office of Auto- 
motive Daily News have 
been established at Room 
583, Waldorf-Astoria. Direct 
teletype service between that 
office and Detroit will help 
you spread your good NEWS 
quickly. Call Chris Sinsa- 
baugh for rapid fire action. 








tive industry, crammed _ every 
nook and corner of the Hotel 
Commodore’s Grand Ballroom, 
Tuesday night, at the National 
Automobile Chamber of Com- 
merce banquet, annual classic of 
its kind. 

The turnout was up to the usual 
proportions in size but ran con- 
siderably ahead in gayety. Those 
at the function apparently caught 
some of the contagious enthusi- 
asm created by the public’s re- 
sponse to the new models and the 
attendance at the Show. 

Manufacturers, wholesalers and 
dealers alike should reap benefits 
from lining up under their re- 
spective codes, the banqueters 
were told by John B. Kennedy, 
the principal speaker of the eve- 
ning. Mr. Kennedy, formerly 


(Continued on Page 17) 
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“Action” Displays Prove 
Valuable; Movies 
Play Part 


By MEL ADAMS 
(Teletype from N.Y. Editorial Office) 


New York, Jan. 9.—Sales are 
running higher, more prospects 
carded and a larger number of 
demonstrations arranged since the 
big national automobile show 
opened than during the same 
period in 1933. That was the 
word today from Grand Central 
Palace, hotel headquarters and 
dealer establishments, with un- 
official estimates of a 35 per cent 
increase in retail orders for the 
first two days of the run. 

While manufacturers are 
watching closely this matter of 
sales, they are equally impressed 
with the astoundingly large pro- 
portions of the crowds and the 
reaction of visitors at the show. 
These factors, they state, assure 
the healthiest start in several 
years toward bigger sales volume. 

As on the preceding day, Tues- 
day again saw a long line of 
motor car enthusiasts, cash in 
hand, outside the Palace doors 
and headed toward the box office 
window. 

Show officials made a_ wise 
move, it is agreed, by inaugurat- 
ing the reduced rate plan of 55 
cents admission up to 6:00 p.m. 
daily, thereby encouraging a dis- 
tribution of the traffic load. The 
price reduction has proved suc- 
cessful, but Manager Reeves 
states this is due not so much to 
the showgoers’ bargain instinct 
as to eagerness on their part to 
see what is going on inside the 
show building. 

No end on favorable comment 
has been aroused over the highly 
successful showmanship in evi- 


(Continued on Page 2) 


Nov. Wholesale 
Financing Goes 
To $18,384,138 


Washington, Jan. 9.—Wholesale 
financing of motor cars attained 
a volume of $18,384,138 during No- 
vember of 1933 and of $46,031,195 
in the retail classification, accord- 
ing to a tabulation made public 
this week by the United States 
Department of Commerce. These 
figures, summarizing the reports 
of 451 identical organizations, 
compare with those of 313 organ- 
izations for the same month in 
1932 in a flattering fashion. 

The 1932 totals in each classi- 
fication for the same month were 
$11,774,473 and $27,025,018 re- 
spectively. 

The number of cars financed at 
retail during November, 1933, was 
135,378. Of this total, 51,363 were 
new cars, and 81,337 used cars. 
The total dollar volume of new 
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dence. With the exception of 
several makes in the high priced 
bracket, everyone has gone strong 
for animated displays which holds 
the attention of visitors. 

Exposition, in other words, is a 
show rather than merely a dis- 
play of cars. It would be even 
more accurate to describe it as a 
group of shows, with each booth 
or space staging one of its own 
and with plenty of variety to the 
presentations. 

The effect has been to make 
the showgoers feel that they have 
got more than full value for the 
price of admission. It is particu- 
larly noticeable also that the 
ballyhoo and rather noisy stunts 
of several years ago have given 
way to more subdued tactics and 
greater interest. Even the chassis 
lecturers have found that they 
can reach their audiences just as 
well and with more comfort to 
the eardrums without the use of 
loud speakers such as were form- 
erly employed. 


G.M. Units Show Knees 


Chevrolet and Pontiac are the 
two makes with exhibits on both 
the first and second floors of the 
Palace. Like the other General 
Motors units, especially Buick and 
Oldsmobile, they are featuring 
the knee action innovation in de- 
sign, with several methods used 
in putting it across. 

The Fisher body no-draft fea- 
ture is also being stressed by the 
General Motors cars, including 
those in the Cadillac and LaSalle 
space. Chevrolet has three of its 
new Blue Streak motors placed at 
various spots in its booth on the 
main floor. Pontiac is presenting 
a playlet called “Eleanor’s Birth- 
day” with real performers whose 
act is projected in greatly re- 
duced size through a specially 
treated glass. Oldsmobile is mak- 
ing a feature of its new breaks. 


Movies Play Part 


Movies are utilized in several 
instances and in each case they 
depict factory precision and test 
of both parts and cars. 

Clever employment of the the- 
atrical is visible and audible in 
the De Soto marionette show and 
the accoustical illusion demon- 
stration in the Plymouth exhibit, 
where many visitors may be ob- 
served taking their turn at ear 
phones along an elevated aisle. 

Three exhibitors have adopted 
an eye arrester in the form of a 
de luxe car model mounted on a 
low platform which revolves slow- 
ly and in which are seated pretty 





girls as driver and passengers. 
These makes are the Chrysler, 
Terraplane and Studebaker. The 
Studebaker exhibit is reviving the 
“lucky car key” idea and also 
putting on a show after the 
Punch and Judy fashion. 


The Pierce-Arrow booth is the 
scene of a clever true-to-life skit. 
Within a frame is one of the new 
models in front of a colonial type 
country home. Out of the house 
comes a young man and woman 
sportily attired en route to the 
golf links. They step into car 
and demonstrate the various fea- 
tures for the edification of on- 
lookers. 


Dodge Uses Panels 


Dodge uses the revolving plat- 
form as an attention getter but 
omits the pretty girls, substitut- 
ing instead some attractively il- 
luminated panels around the base 
of the platform to aid in present- 
ing in miniature a number of 
salient talking points. 


Most of the exhibits contain 
cutaway chassis, engines or other 
units to bring to the fore the 
sales features upon which sales- 
men for the makes of cars in 
question are concentrating chiefly 
this year. Graham is dramatizing 
its supercharger by means of a 
giant reproduction; Reo its no 
gearshift design; Auburn its dual 
ratio with apparatus showing 
revolutions per minute in relation 
to miles per hour; Nash its twin 
ignition; the Chrysler built units 
their individual front wheef 
springing; Terraplane and Hud- 
son their axleflex independent 
springing, and so on. 


Style Still Paramount 


The element of style, of course, 
is not lost sight of, for manufac- 
turers realize the appeal of beauty 
to the buyer and all of them havé 
put their best foot forward from 
the artistic viewpoint. The result 
is a daring departure from the 
conventional of a year or more 
ago, yet when it comes to drama- 
tizing style, the dramatics of 
presentation are different. The 
manufacturers prefer to let the 
beauty of their cars speak for 
itself. 


Scovill Co. Dividend 


Waterbury, Conn., Jan. 9.—The 
Scovill Mfg. Co. has declared its 
regular quarterly dividend of 25 
cents a share, payable to stock- 
holders of record Jan. 1 on about 
800,000 shares of common stock. 





Motor Heads 
Are Joint Hosts 
To 400 Dealers 


(Teletype from N.Y. Editorial Office) 


New York, Jan. 9.—Favorable 
reception of the new 1934 auto- 
mobiles by record crowds at the 
New York Automobile Show and 
at the private showings here, in- 
dicate that the industry is get- 
ting away to a fast start in 1934, 
H. J. Klingler, president and 
general manager of the Pontiac 
Motor Co., told 400 Pontiac and 
Buick dealers Tuesday at a noon 
luncheon in the Grand ballroom 
of the Hotel Commodore. 


The luncheon was tendered by 
Mr. Klingler and Harlow H. Cur- 
tice, president and general man- 
ager of the Buick Motor Co., to 
Pontiac and Buick dealers of the 
New York zone and visiting deal- 
ers who are attending the auto- 
mobile show. Both executives 
were among the speakers. 


Among those at the speakers’ 
table were Alfred P. Sloan jr., 
president of General Motors; W. 
F. Hufstader, general sales man- 
ager for Buick, and the following 
Pontiac executives: A. W. L. 
Gilpin, vice-president and general 
sales manager; R. K. White and 
C. P. Simpson, assistant general 
sales managers; H. J. C. Miller, 
Eastern regional sales manager, 
and A. E. DeLoach, New York 
zone sales manager. 


Chrysler Sales 
Exceed ’29 Top; 
°33 Doubles °32 


(Continued from Page 1) 


ing 1933 totaled 38,831 units. This 
was three and one-half times the 
commercial car output in 1932. 


In the passenger car lines, 
Plymouth production and ship- 
ments amounting to 261,328 cars 
were more than twice the 1932 
shipments of 124,782 cars. Dodge 
in 1933 produced and _ shipped 
more than three times its 1932 
output, shipments in 1933 totaling 
96,148 units as against 31,259 
units in 1932. 


Comparative figures for the first 





|11 months of 1933 — the latest 


available—show that Chrysler Mo- 
tors accounted for one-third of 
the total production of members 
companies of the NACC the 
largest in the corporation’s his- 
tory, as against one-fourth of the 
total output in 1932. 





Dealers Cheer as They 


Hear New Auburn Prices 


| ( Teletype from N.Y. Editorial Office) 


New York, Jan. 9.—More than 
500 Auburn dealers and salesmen, 
at the show breakfast in the Hotel 
Commodore Monday, cheered W. 


|H. Beal, president, when he an- 


nounced that the base price of the 
Auburn six was $695. This is for 
the standard six brougham. The 
standard six sedan is priced at 


| $745. 


Mr. Beal also stated that dual 
ratio is to be standard equipment 
on the entire custom six line. 


N. E. McDarby, vice-president 
in charge of sales, was _ toast- 
master. He told the dealers that 
under the Code they have a won- 
derful opportunity to do a real 
selling job, with chiseling and 
horsetrading eliminated. 


P. P. Willis, advertising counsel, 
told the dealers how the company 
will co-operate in advertising and 
manufacturing and that it was 
up to them in the field to sell the 
product. Beal said that there 
was a definite uptrend and that 
in all the shows that he has at- 
tended he has never experienced 


the thrill that this year’s show 
opening gave him. The crowds 
in line waiting to buy tickets to 
view the cars and the interest 
shown at the show gave, he said, 
every indication that this will be 
a very good automobile buying 
year. 

He stressed the fact that the 
automobile industry was living 
up to its tradition of leadership 
and told how the motor manufac- 
turers had to overcome tremend- 
ous obstacles that at one time 
threatened to close the show. 

“But the show is here,” he said, 
“and your products are here al- 
though many of us were forced 
to turn out hand-made samples, 
which should be an inspiration to 
you dealers and salesmen.” 


Mr. Beal said that Auburn and 
the industry as a whole was plan- 
ning the _ greatest advertising 
campaign in history. As_ to 
Auburn, he said that the 1934 
program and product was de- 
signed to meet the 1934 pocket- 
book. He stressed the point that 
under the code the buyer of a 
new car was no longer a better 
salesman than the dealer in 
trading his old car. 


Substantial Truck Gain 
Proof of Improvement 


New York, Jan. 9.—“The sub- 
stantial gain of 47 per cent 
registered in truck sales for 1933 
over the previ- 
ous year,” states 
M. L. Pulcher, 
president of the 
Federal Motor 
Truck Co., “is 
excellent proof 
that business 
conditions gen- 
erally have im- 
proved toa 
much_s greater 
extent than 
many people re- 
alize. It is a 
well known fact that motor truck 
production fluctuates on the same 
curve as general business condi- 
tions, and as general business con- 
ditions improve, the motor truck 
business improves in about the 
same ratio. 

“Automotive dealers,” declared 
Mr. Pulcher, “should organize now 
to take advantage of the great 





M. L. 


Pulcher 


opportunities that are in the mak- 
ing. Particularly is this true in 
connection with the sale of mo- 
tor trucks. The amount of truck 
equipment that is obsolete and 
worn out in this country is simply 
staggering. These thousands and 
thousands of motor trucks must 
be replaced, and they will be 
purchased in increasing quantities 
from now on. 

“Governmental agencies are ap- 
propriating huge amounts on new 
building projects, which means 
additional truck business. The 
repeal of the 18th Amendment 
has brought about large demands 
for motor trucks in both beer 
and liquor trades, also in kindred 
business tied up with the pro- 
duction of beer and liquor. 

Mr. Pulcher stated that in his 
opinion, the dealer who makes 
plans now to get into the truck 
business seriously, with a good 
line, and does an aggressive job 
of selling will be well rewarded 
for his efforts. 
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For Those Who Could Not Go 


Macauley Sees Good in NRA; 
Looks for Prosperous 1934 


(Teletype from N.Y. Editorial Office) 

New York, Jan. 9.—More than 
500 distributors, dealers and sales- 
men of the Packard Motor car 
Co. from the eastern part of the 
country met at the Roosevelt 
Hotel Monday for an all day meet- 
ing and luncheon. 


Alvan Macauley, president of 


Packard, in a talk which opened | 


the meeting said: 

“I am confident the New Year 
holds much of promise for us all. 
It is a year in which the founda- 
tions for new fortunes will be laid 
and in which new reputations will 
be built. 

“It is, beyond question, a year 
in which we shall all continue 
to make progress in the march 
to more satisfactory prosperity.” 


Mr. Macauley expressed great 
confidence in the efforts which are 
being made by the National Ad- 
ministration for the betterment of 
all business. He predicted good 


Pierce Dealer 
Meeting Evokes 
Record Turnout 


(Teletype from N.Y. Editorial Office) 


New York, Jan. 9.—More than 
350 distributors and dealers at- 
tended the luncheon and business 
meeting of the Pierce- Arrow 
Motor Car Co. at the Commodore 
this afternoon, the largest turn- 
out Pierce-Arrow ever had at such 
a gathering. The previous high 
was 250 in 1929. 

Following the luncheon the 
dealers were addressed by Arthur 
J. Chanter, president; Roy Faulk- 
ner, vice-president; Thomas J. 
O’Rourke, general sales manager; 
Karl M. Wise, chief engineer; W. 
M. Baldwin, advertising director; 
and Alex F. Osborn, advertising 
counsel. 

The 1934 plans of the company 
were gone into thoroughly and 
the consensus of opinion of the 
listeners was that Pierce-Arrow 
with its three lines—Conservative, 
Progressive and Modern—has hit 
a popular keynote that will result 
in full order books. 

Reports from the Show tell of a 
public acceptance of the new 
models that is most gratifying to 
the executives. 


een Trims 
$50 From Base 
Price of ’34 Cars 


(Teletype from N.Y. Editorial Office) 

New York, Jan. 9.—Joseph B. 
Graham, president, Robert C. 
Graham, executive vice-president, 
and other high officials headed the 
list of speakers at the Graham- 
Paige Motors Corp. dealer lunch- 
eon Tuesday at the Biltmore. 

A $50 reduction in the base price 
of the new Graham cars for 1934 
was announced today by R. C. 
Graham at the dealer luncheon. 


The price leader of the new 
Graham line is the standard six 
business coupe, which is priced at 
$695 f.o.b. Detroit. The $50 price 
reduction also affects both the 
standard 4-door sedan and the 
coupe with rumble seat. Both are 
priced at $745. 

Of the four other series in the 
Graham line for 1934, three are 
new—the deluxe six, the standard 
eight, and the custom eight, the 
latter equipped with supercharger. 
The deluxe six prices start at 
$805, the special eight at $875, the 
standard eight at $965, and the 
custom eight at $1295. 

The prices f.o.b. Detroit follow: 

Stand. De L. Spec. Stand. Cus. 

Six Six Eight Eight Eight 
Bus, Coupe.. $695 $805 $875 $965 
Coupe with 

Rumb. Seat 745 
Convertible 


855 925 1015 $1295 
sees 1295 
1015 1295 

is $1695. 


Sees 995 
745 855 925 
Eight 4-door sedan 


4-Door Sedan 
The Custom 


| NRA 
|large should and, I believe, will 


| results will come to the automo- 
bile industry this year. 

“It will be too much to hope 
|} that mistakes will not be made,” 
| he continued, “But I, for one, have 
|been greatly impressed by the 
| prodigious efforts that have been 
|made to right the Ship of State. 
Never in history have so many 
remedial measures been under- 
taken. Some of them will fail, 
others may prove positively harm- 
ful. But I have confidence in 
President Roosevelt and his 
measures. He has shown an in- 
|finite resourcefulness and with it 
the ability to quickly see and ad- 


|mit mistakes and to change his 


policy in line with the necessities. 
I believe there is virtue in the 
its benefits to industry at 


result in spreading prosperity 
which will in turn inevitably op- 
erate to restore confidence and 
optimism. These are what busi- 
ness needs.” 


Business Boom 


Is Established 
At Nash Motors 


(Teletype from N.Y. Editorial Office) 


Kenosha, Jan. 9.—Better auto- 
mobile business is an established 
fact at headquarters of Nash Mo- 
tors Co. 

As revealed by C. H. Bliss, 
vice-president and sales director, 
actual retail deliveries of the 
three new 1934 series of Nash 
cars during the weeks of Novem- 
ber and December ranged from 
65 to 265 per cent above those 
recorded in the same weeks of 
1933. 

During the week of Nov. 11, di- 
rectly following national presen- 
tation of the new Nash models, 
he announced that retail deliveries 
at all distributing points were 163 
per cent ahead of the same week 
last year. The week of Nov. 18 
a 180 per cent gain was recorded; 
Nov. 25 the gain was 82 per 
cent; Dec. 2 it reached 106 per 
cent; Dec. 9, 65 per cent, 
while the week of Dec. 16 brought 
an increase of 265 per cent in 
deliveries. 


Dealers Are 
Olds Guests 
At Roosevelt 


(Teletype from N.Y. Editorial Office) 

New York, Jan. 9.—Oldsmobile 
dealers here for Automobile Show 
week were present at the com- 
pany’s luncheon, Tuesday, in the 
Roosevelt Hotel. The function 
proved a brilliant affair, not only 
because of the high degree of 
optimism over the outlook for 
Oldsmobile during 1934 but also 
because of the presence at the 
speakers’ table of such General 
Motors leaders as President 
Alfred P. Sloan jr., William S. 
Knudsen and Richard H. Grant. 
Cc. L. McCuen, Oldsmobile presi- 
dent, and David Ralston, Oldsmo- 
bile general sales manager, who 
addressed the meeting, united in 
stating that all indications point 
to sharply larger sales of the com- 
pany’s new line this year than 
last. 

The dealers echoed the predic- 
tions of the factory chiefs and 
reported a great amount of public 
interest over the 1934 cars, to- 
gether with real buying on a 
broad scale. 


T. M. Ray Promoted 


Los Angeles, Jan. 9.—Thomas 
M. Ray, for years a General Mo- 
tors executive in southern Cali- 
fornia, has been promoted to the 
Pacific Coast managership for 
the Pontiac Motor Co. MHere- 
after he will be headquartered 
at Oakland. 


The above view of the Grand Central Palace exhibit is shown here for the benefit of those unfortunate 


souls in the industry who are unable to attend in person. 
arrangement of displays excellent. 


T. H. Corpe Gets 
New Flint Post, 
Heads Ad Staff 


(Teletype from N.Y. Editorial Office) 
New York, Jan. 9.—W. F. Huf- 
stader, general sales manager of 
the Buick Motor Co., announces 
the appointment 
of Thos. H. 
Corpe as adver- 
tising manager, 
succeeding C. C. 
Lewald, who has 

resigned. 


Mr. Corpe has 
been associated 
with General 
Motors for sev- 
eral years, both 
in the U. S. and 
T. H. Corpe overseas. He 

was assistant 
engineer at the General Motors 
proving ground and later served 
as special sales and advertising 
representative in Europe for Gen- 
eral Motors Export Co. 


Mr. Corpe, whose transfer to 
Flint concludes a period of most 
effective advertising effort on be- 
half of General Motors Products 
of Canada, Ltd., will be going 
back to still another division of 
the corporation in the U.S., where 
he served for eight years prior 
to coming to Canada in 1931 to 
launch the Canadian section of 
the Fisher Body Craftsman’s 
Guild. He became advertising 
manager for General Motors 
Products of Canada, Ltd., in May, 
1932, but retained connection with 
the Guild, and as secretary of 
the Canadian section saw this 
movement increase its member- 
ship of boy craftsmen from 15,000 
to over 50,000 in 1933. As Guild 
secretary, and as advertising man- 
ager at Oshawa, Mr. Corpe be- 
came widely known throughout 
Canada. He is a vice-chairman 
of the Publicity Committee, Can- 
adian Section of the Society of 
Automotive Engineers, and a di- 
rector of the Assn. of Canadian 
Advertisers. 


C. B. Watt who succeeds Corpe 
at Oshawa has been actively en- 
gaged in the advertising work of 
the company for seven years, be- 
ing assistant advertising manager 
for most of that period. He is a 
native of St. Marys, Ont., and was 
with General Motors of Canada 
in Winnipeg for a long period 
before being brought to the Cen- 
tral office. He is widely known 
in automotive circles, and also to 
publications of all kinds through- 
out Canada. 


The decorations are most unique and the 





Improved Export Outlook 


Seen at Internat’l Session 


(Continued from Page 1) 


seas sales will take place this 
year. 

“A foundation has been laid for 
better international relations,” de- 
clared J. L. Merrill, president of 
All-America Cables and president 
of the Pan-American Society. 
“The Montevideo conference un- 
der the able co-operation of Sec- 
retary of State Hull has helped to 
remove mutual distrust among 
the American republics and the 
best minds of every country are 
learning that the interest of all 
nations are bound up in each 
other. 

“These favorable developments 
convince one that the policy of 
good neighbors, with proper re- 
spect one for the other is being 
practically effected by the United 
States,” he continued. “It be- 
speaks better understanding, 
truer friendships among the peo- 
ple of all countries, and a 
brighter day once more for the 
entire world.” 

Another speaker, S. D. Post, 
second vice-president of the 
Guaranty Trust Co. of New York, 
reviewed the possible effect of ex- 


change conditions in various 
countries upon the sales of Amer- 
ican products in foreign coun- 
tries. “In many cases,” he de- 
clared, “old parities of currencies 
have been restored, thus remov- 
ing an almost insurmountable 
barrier to world trade.” 


Calling attention to the im- 
provement in the number and 
dollar total of import credits as 
well as export credits in recent 
months, Mr. Post said, “this 
shows an acceleration in the 
turnover of goods which all of us 
hope may be sustained and in- 
creased. 

“Much has been said of the 
scarcity of credit to facilitate 
world trade, but it is a fact that 
there is no scarcity of credit 
where the risk is good, and the 
probability of a short term credit 
becoming a long term credit does 
not exist,” Mr. Post asserted. “In 
fact, I may say that there is an 
actual hunger among bankers for 
the extension of credit to sound 
credit risks rather than a dispo- 
sition to withhold.” 





Industry Gets 40-Hr. Week 
To Halt Drift In Labor 


(Continued from Page 1) 


present average of 35 hours per 
week, probably result in again 
attracting a considerable number 
of men to Detroit and other auto- 
mobile manufacturing centers 
who would be without jobs after 
the spring period of large pro- 
duction had passed. 


“Under the 40-hour week, the 
industry can take care of its con- 
siderably augmented production 
schedules without the necessity 
of importing and training new 
factory personnel which would 
contribute to Detroit’s trying un- 
employment problem when pro- 
duction again begins to lag.” 

Citing the fact that the indus- 
try’s employment figures were 
150,756 after the code became ef- 
fective last September, Johnson’s 
report to the President declared: 

“These figures indicate that 
there were 77,345 more workers in 
employment in September of 1933 
than in September of 1932, or an 
increase of approximately 105 per 


cent, and an increase of 38,760 
workers over the same month of 
1930, or an increase of approx- 
imately 34 per cent. 

“While the employment level of 
1929 has not been reached, it is 
my opinion that satisfactory ab- 
sorption of labor should not be 
measured by employment in that 
year, as there was a substantial 
percentage of floating workers 
brought to this industry from 
their normal pursuits. Many, if 
not most of whom, it is my under- 
standing, have since returned to 
their former homes. 

“In addition, the decrease in 
production must be considered, as 
indicated by the fact that the pro- 
duction in September, 1929, was 
257,517 vehicles as compared with 
144,367 in September, 1933, a de- 
crease of 43 per cent, while em- 
ployment in September, 1933, was 
only 22 per cent below that of 
September, 1929.” 
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“Reading a newspaper at 80 
miles an hour on a dirt road.” 
Some people do love to read 
“newspapers.” 

* * * 


DE SOTO HAS pulled quite a 
publicity stunt with a car on 
which the body has been reversed, 
giving it the appearance of being 
driven backward. It appears to 
have caused a lot of confusion, 
however, among the New York 
pedestrians who don’t know when 
to jump, and who resent being 
caught both going and coming. 


* ok ok 
We never before observed such 


The Half Way Mark 
shyness about announcing prices 


EDNESDAY is here. The first half of the National 

Automobile Show week is gone. This half week—| ere ‘on ame at oe wails an 
a brief space of time in history—is likely to leave such an | to what the new cars cost. Peo- 
indelible mark that it will long be remembered despite its | ple seem to want ’em, no matter 
insignificance so far as time is concerned. January 6 has| what the — — = 
a very good chance of finding a place, among the list of 
other famous dates, as the birthday of a new era in this a eee cache. 
nation’s economic life. ‘ their Toaiians plan thdiinn. hin 

Interest displayed in the new automobile models during} ha! ‘We dealers always knew 
the past three days that the exhibition was open has been | that if the factories got into the 
nothing short of amazing. The wildest dreams of even = car business they’d learn a 
the veriest optimist have been gag —— is — — — 2 
evidence, too, that attendance at the show has resulte eae ee - 
from a real desire on the part of people to find out what es prot oe —_ will 
car they SHOULD buy, rather than idle curiosity based on ee «€ 
a desire to find out what kind of a car they WOULD buy if| DOGGONED IF the old hooey 
they could. doesn’t work about as well as 

Show sales, about which no accurate reports can possi- = ween oo ae a 
bly be obtained at this time, are estimated to be running} a)out what a wonderful advertis- 
about thirty-five per cent ahead of the 1933 show. If this | ing medium the newspaper is—on 
figure is correct it bears out predictions that production] the theory that all newspapers 
during the coming year may easily exceed the 3,000,000 — Bie. . _— - _. _ ae 
mark. ig , 

In making estimates for 1934 we must look ahead with - 
the thought in mind business is improving. When busi- 
ness starts to improve its pace of recovery is constantly 
accelerated. As more plants reopen they automatically 
provide business which will bring about the reopening of 
still other plants. The process of recovery follows the 
same footsteps as the process of deflation, but in an 
opposite direction. During 1929, 30, ’31, and ’32, and even 
in the early part of 1933, with business on a downward 
course, the closing of one plant would force the closing of 
another. In the months now to come this process is likely 
to be reversed with the reopening of one plant bringing 
about the reopening of another. 

With this idea in mind an upturn in sales of 35 per cent 
in the first half of the show this year over the same period 
last year represents the gain to date and this margin may 
be still further widened as business continues to improve. 

A new confidence has been born as the result of the 
show, for when visitors entered the Palace they could not 
help being struck by the confidence with which the makers 
of automobiles had embarked upon their programs for 
1934. Models revealed a new life and quality, new hope 
and a new spirit of daring to do that was infectious. The 
secret of this, perhaps, lies in the fact that the designers 
themselves had unconsciously worked into their creations 
the new confidence which has been spurring the industry 
on since shortly after the banking holiday early in 1933. 

There can be no question that this first half week of the 
national show has brought the nation a half week vacation 
from the worries that have beset it during the past few 
years. For this vacation the nation owes the industry 
much. And we feel assured that the nation will express 
its gratitude in increased car purchases as the year 
advances. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
ws interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 
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High Hopes 

You may be interested to know 
the reaction of the people in 
smaller towns at the prospect of 
their own coming automobile 
show. 

I have read in ADN and other 
publications of the gala plans 
that have been evolved and are 
now being carried out for the 
New York show. Folks down 
here don’t go in quite so much 
for display. It’s cars they have 
to show, and cars they want to 
see. I believe I am, right in say- 
ing that everyone in this town of 
proper age has the desire to have 
a car. 

Since car sales dropped off a 
few years ago, several thousand 
people have grown into that 
classification. For this reason, 
and because present car owners 
are getting tired of their old 
models, our show seems destined 
to be the leading attraction in 
town. 

Dealers here know that people 
want to buy, and they also know 
that more people are getting into 
the buying market. They all feel 
optimistic over the idea of large 
sales due to the attractiveness of 
the new models. It now appears 
that this show will set a local 
record for attendance and sales. 

J. H. T., St. Louis. 










* * * 


The descriptions of the newly- 
styled bumpers should convince 
any pedestrian that being hit in 
1934 will be almost a privilege. 

K * * 

“EGG-SHAPED FRONT and 
beaver-tail rear,” reads a line in 
the description of one of the new 
ears. Alluring comparisons, what? 

* oe * 














After observing what the en- 
gineers have accomplished in mak- 
ing easy riding still easier, we’d 
like to suggest their devoting a 
little time this year to easing the 
easy payment. 

* 









* * 

ONE MANUFACTURER, we 
note, announces “Dew-drop” 
lamps. Now we’re trying to fig- 
ure out whether that’s a claim or 
a name. 








*« * * 





Pigskin upholstery is featured 
on one model. If that pigskin 
comes from the road-hog, every 
conscientious motorist ought to 
demand it. 








* * * 


THE MOST oft-repeated ques- 
tion at the Show—‘When do we 
get cars?”-—-and the most satisfy- 
ing answer was given by a district 
manager who replied, “Within ten 
days after shipment.” 

cd cd * 

Headline in ADN: 
LICENSE FEE RAISED 
Pretty lucky, I’d say. I’ve been 
trying to raise mine for the past 

three weeks. 
n /” * 












No More Atlas 


We have read with interest the 
series of tax stories by Mr. UIll- 
man in your paper, and can agree 
with him wholeheartedly that the 
automobile industry has had the 
role of Atlas too long in this tax 
world of ours. 

Stories have been printed to the 
effect that the coming assembly 
of Congress is liable to impose 
additional taxes on automobiles. 
This, to me, seems hardly fair, 
and I believe I am about of the 
general run of American motor- 
ists. In past years we have al- 
ways been willing to do our share 








We are warning you now that if you miss the Saturday, 
Jan. 13, issue of Automotive Daily News you will miss 
the last round-up of the New York Show. Every available 
grain of information about what took place at the show 
will be boiled down and served to you as a review dessert. 


I never thought I’d be a sap 
Who'd try to fight his way 
through jams 
And end up in an all-white room. 
I never thought—and here I am. 
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Our Favorite Radio Star 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 





in maintaining a government. 

These intended further tax as- 
sessments appear to be the well 
known straw. The industry is off 
to a good start to rehabilitate it- 
self, and in its wake carry a good 
part of the Nation with it. This 
seems to be a bad time to chortle 
it with further burdens. 

To my mind, it would be a good 
idea if the manufacturers in the 
industry and all others who bear 
a share of its burden, would get 
behind Automotive Daily News 
and try to impress on our legis- 
lators that they are getting a bit 
Over-anxious in socking us sstili 
further.—J. G., Des Moines. 


-=2 word in 


“edgewise” 


By the Publisher 





New York 

MORE AND MORE the auto 
shows are turning to variety for 
attracting and holding the atten- 
tion of the fickle public. Bands 
and orchestras are a thing of the 
past as interest getters. Lecturers, 
all kinds of moving gadgets, ear- 
phones and now even a marion- 
ette show have taken their place. 
It is evident that the Century of 
Progress Exposition last Summer 
taught the motor car manufac- 
turers much about displaying 
their wares. Many of the ex- 
hibitors have learned to hold 
down the number of cars on dis- 
play to give the milling crowds 
somewhere to stand besides on 
each others feet. It is probably 
true that many a good prospect 
has lost all interest in the car he 
was looking at when someone 
stepped on his corn. 

aK a 4 

EVERYONE seems interested 
in our plan for next Saturday’s 
issue in which we will review the 


(Continued on Page 17) 





You CAN TELL SOME OF THE 
PEOPLE SOME OF THE TIME... 
AND MORE OF THE PEOPLE SOME 
OF THE TIME... AND MORE OF THE 
PEOPLE SOME OTHER TIME... but it’s 
‘damned expensive advertising 


IN NEW YORK, YOU CAN TELL 
MOST OF THE PEOPLE AT ONE TIME 


—THROUGH One newspaper! 
—at one lower cost! 


eTHE 3 NEWS 


New York’s Picture Newspaper 
Tribune Tower, Chicago @ 220 EAST FORTY-SECOND STREET, NEW YORK 
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Chevrolet’s New Trucks Combine Beauty and Power 


Improved Chevrolet Trucks 


Embody Many Changes 


New York, Jan. 9.—New and 
greatly improved Chevrolet trucks 
for 1934 are on display today at 
company dealerships the country 
over. 

With greater power, durability, 
and higher load capacity in a 
number of models, the new trucks 
are presented in three distinct 
lines —the half-ton models, and 
the ton and one-half types on 131 
and 157-inch wheelbases. 

The 1934 trucks are designed 


and built by exclusive truck engi- | 


neers and mark a radical depar- 
ture from passenger 
or influence. Dies are entirely 
new, built exclusively for the 
truck department, and no parts 
are retained from previous mod- 
els where improvement could be 
made, according to W. E. Holler, 
general sales manager. 

Half-ton models are built on a 
wheelbase three inches longer 
than last year, with consequent 


enlargement of loading area. 
Cabs are bigger, better looking 
and more comfortable, embody- 


ing many of the refinements of 
passenger cars. 

Frames throughout the 
have been redesigned for greater 


road clearance, carrying capacity, | t 
leliminates the inlet port sleeves.|two large trucks has a cushion 


radiator, fender, hood and apron |A counter weight on the heat | mounted hub on the ten-inch disc 


safety and durability. A new 





And here we have the Stake Body model of the new Chevrolet truck line. 


car design | 


lines | 


60 horsepower at 3,000 r.p.m. as 
against 56 last year at 2,750 r.p.m. 
The new marine type cylinder 
head provides for larger valves 
and higher compression ratio 
without detonation. Both _ inlet 
and exhaust ports are larger. 
Spark plugs are located high in 
the combustion chamber close to 
the exhaust valves, placed at an 
angle with the electrodes cen- 
tered at the point of highest ef- 
ficiency. Eight small stamped 
copper nozzles pressed into the 
lower wall of the cylinder head 
close to the exhaust valve seats 
spray water on the seats, nor- 
mally the hottest point in 
head. This improvement increases 
valve and valve seat life. 

Pistons are redesigned and 
machined to increase the bearing 
area on the cylinder wall. 
pins are tempered after carbur- 
izing to prevent shrinkage under 
operating temperatures. Nar- 
rower compression rings are 
farther from the top of the piston 
to provide better seal and reduce 
the time required to break them 
Camshaft diameter between 





in. 
cams is increased to provide 
| greater rigidity. 

A new inlet manifold design 


the | 


Piston | 














Two elements fight for superiority 
day—beauty and power. 


appearance and efficiency by a! 
new simplified design. 

The starter pinion has nine 
teeth and the flywheel ring gear 
122 teeth for a ratio of 14.6 to 1. 

The redesigned clutch on the 





The company has staked 


a lot on its acceptance and you can stake a lot on its quality. 


design was conceived to give a|control mechanism prevents theQ—————— 


“tailed” appearance to the various 
units. 

Among the refinements 
new line include foot operated 
headlight control; complete in- 
strument panel; deep-cushioned 
seats; windshield (safety plate) 
and cow! ventilator; door seal and 
wider doors; new combustion 
chamber; manifold heat control 
counterweighted for quicker 
warm-up and proper temperature 
mixture; stabilized front end; new 
valve cooling system; improved 
mechanical brakes, and alligator 
jaw type frame construction. 

This year’s power plant develops 


in the 


heat valve from rattling. 

The down draft carburetor is 
especially designed and _  cali- 
| brated to function with the new 
intake manifold. The smaller di- 
ameter venturi force the fuel 
mixture through the carburetor 
at high velocity for better ato- 
|mization. The accelerating pump 
|check valves are hexagonal discs 
of bakelite held in place by tri- 
angular stamped retainers. They 
insure more prompt pump deliv- 
lery on acceleration and facilitate 
| starting at low temperature. 


The 


' 





Nosing right into the center of this picture comes the front end of 
Looks like a natural, doesn’t it? 


the new Chevrolet truck. 


| 


fuel pump is improved in| 


| visory Board in the Hotel Com-! 


|} and Super Oil Seal 





Service Claimed 
To Be Big Aid 


New York, Jan. 9.—More than) 
one-fifth of the less-than-carload| 
traffic of the Pennsylvania Rail-| 
road is using the store door col-! 
lection and delivery service in-| 
augurated Dec. 1, Walter S.| 
Franklin, traffic vice-president of| 
the road said at a meeting of| 
the Atlantic States Shippers Ad- 


| 
Store to Door | 
| 


modore. 

He reported many cases where| 
shippers have returned to the 
railroads traffic previously 
handled by truck. 

The Pennsylvania’s plan was 
adopted in spite of the opposition| 
of most of the large Eastern 
carriers, a few of which subse-| 
quently followed suit. 


License Four Firms 


To Make Oil Seal Device} 


Pontiac, Jan. 9. 
manufacturers have been licensed 
to produce oil sealing devices 
used in automobiles and engines, 
Victor E. Nelson, president of 
Universal Oil Seal Co. here has 
announced. Licenses have been 
issued by National Motor Bear- 
ing Co., Inec., of San Francisco 
to the Universal Oil Seal Co., the 
Chicago Rawhide Mfg. Co., of 
Chicago and Detroit; Graton 
Knight Co., Worcester, Mass.: 
Co., of Chi- 
cago. The licenses were issued 
following conclusion of litigation 
over patent rights in Chicage 
Detroit and Boston. 


Four eastern! 





in the 


which __ eliminates 
rattle by preventing transference 
of vibration through the drive sys- 
tem. The clutch cover is a sturdy 
steel stamping with a circular re- 
inforcing rib pressed into its inner 
edge. Nine alloy steel bolts hold 
this cover to the flywheel. The 
drive is taken by posts cast on 
the pressure plate. This permits 
more accurate centering than the 
previous radial drive pins. The 


clutch offers softer engagement, | 


lighter pedal pressure and greater 
durability. 


transmission | 


new Chevrolet canopy truck above which was announced to- 
From what we can see here it is a stiff battle with each hholding its end well. 


Units are now being shipped 
from the company’s nine assembly 
plants as fast as possible. Repre- 
sentative types of the three lines 
|are already stocked by most of 
| the company’s thousands of direct 
dealers. With the improved types 
for 1934, the company is planning 
on an aggressive campaign to ob- 
tain an even greater share of 
truck business. In 1933 Chevrolet 
| registered within a_ fractional 
point of 50 per cent of all trucks 
| sold in its weight class, Mr. Holler 
| said. 








Nothing new under the sun?—don’t kid yourself. Just lift the hood 


of a new Chevrolet truck and look at the starter motor. 
too tired to do that ask the salesman to show it to you. 


If you are 
If there 


is no salesmen handy look at the picture above. 


Sales Training Meet 

Trenton, N. J., Jan. 9.—Under 
direction of the Chevrolet Motor 
Co. a sales training conference 


was conducted at Hotel Hilde- 
brecht. Those in attendance rep- 


resented the territory in Central 
Jersey. H. E. Crawford, of Phila- 
delphia presided. Others taking 
a prominent part in the session 
were W. E. L. Sutton, this city, 
and C. S. Mott, of Philadelphia, 
publicity director. 


PRECISIVN BEARINGS 


BALL RYLLER AND THRUST 
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RECORDS 


Success speaks for itself. Here are weekly gains in retail deliv- 
erles at all Nash distributing points: 


Week of-November 11...163% over same week last year 
“a “a “a 18... 180% “ “a “ 
“a “ 25... 82% “uu “ut “a 
“ December 2...106% “” - - 
“a “ 9... 65% a “ a“ 
“ “a 16... 265% “ “ “a 


(Note: And these records were made during weeks when no Nash dealer organ- 
ization could obtain anywhere near enough cars required to fill retail orders.) 


* 


MORE RECORDS 


During the first three months—October, November, December 
—shipments of 1934 Nash models were 92% of the entire 
shipments made of the previous year’s Nash models! 


* 


STILL MORE RECORDS 


Registrations indicate a much bigger market for higher- 
priced cars. For example, in October, November and Decem- 
ber, Nash shipped 32% more 1934 Ambassador Series than 
the total year’s shipments of the previous Ambassador Series! 


* 


We repeat: Success speaks for itself. And in addition to Nash, the Nash fran- 
chise includes the new Nash-built LaFayette. Interested dealers should 
write at once. . . . Sales Department, Nash Motors, Kenosha, Wisconsin. 
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A Body Would Make a Bus Out of This Chassis 


Ralston of Olds Advises 


To Become 


By D. E. RALSTON 


Vice-president and General Sales 
Manager of Olds Motor Works 


New York, Jan. 9.—This is the 
year to go into the automobile 
business as a dealer. The present 
condition of real estate makes 
it possible to procure leases at 
small cost. In all probability, 
rents will never be lower. Fix- 
tures and other essentials may 
be bought for a small capital 
outlay. In fact, the actual oper- 
ating cost of a dealership is prob- 
ably lower right now than it will 
be again for many years. 


The above factors alone would 
make it a wise move to go into 
the automobile business; but on 
top of all that, we have to con- 
sider that present indications 
point to 1934 as a good year for 
automobile sales. In this coun- 
try, the automobile industry is 
basic, and it will recover quickly 
now that the trend in general 
business is definitely upward. 


The service potentialities of a 
dealership will continue high this 
year. For those drivers who do 
not buy new cars in 1934 will 
have to spend considerable money 
on maintenance work that has 
been allowed to slip by without 
proper attention. 


Forecast Good Year 

These conditions all forecast a 
successful 1934 for every auto- 
mobile dealer, new or old, who is 
selling a range of cars priced in 
those fields where the bulk of 
buying takes place. We, of 
course, think it will be better 
than that for the dealer who 
places his faith in Oldsmobile, 
for we believe our dealer fran- 
chise is one of the best in the 
industry. The new low-price 
Oldsmobile six and our advanced 
straight eight will allow Oldsmo- 
bile dealers in 1934 to participate 
in 96 per cent of the total car 
market, making nine out-of-every 
ten car buyers a potential Olds- 
mobile prospect. 


The strategy of broadening 
Oldsmobile’s market coverage to 
embrace the entire field between 
approximately $650 and $1,100 is 
introduced for 1934 in order to 
make the profit opportunity for 
Oldsmobile dealers as great as 
possible. With these money-mak- 
ing opportunities, and lower costs 
of doing business, we anticipate 
that many hundreds of new Olds- 


mobile dealers will have an op-| 


German Govt. Urges Plan 
Similar to Our NRA Code. 


Washington, Jan. 9.—As a move 
to stabilize the automobile indus- 
try generally, the German govern- 
ment is sponsoring a plan to unite 
all automotive dealers and man- 
ufacturers into one association, 
with all of them agreeing not to 
cut prices or issue any special in- 
ducements for sale. This informa- 
tion is contained in a report to 
the Department of Commerce by 
Rolland Welch, assistant trade 
commissioner, Berlin. z 

Domestic production, exports, 
and imports all have shown in- 
creases, figures reported by Com- 
missioned Welch reveal. Imports 
into Germany during the April- 
September period totaled 1,000 
units compared with 763 for the 
corresponding period a year pre- 
vious. 


Will Make Defroster 


St. Paul, Minn., Jan. 9.-Open- 
ing of a plant to manufacture a 
frost and sleet eliminator for au- 
tomobile windshields and the em- 
ployment of 62 men, including 50 
salesmen, has been announced by 
Hugo Radmann, inventor of the 
device. The plant has a capacity 
of 15,000 defrosters daily. 

The device is a fan propelled 
by vacuum from the intake mani- 
fold. It weights 12 ounces, 
chromium surfaced and is at- 
tached to the windshield by the 
aid of two suction cups. 


a Dealer Now 


portunity to build permanent and 
successful businesses. 

Also, Oldsmobile has been gain- 
ing sales momentum for several 
years, and in 1933 dominated the 
lower medium price field. Olds- 
mobile sales last year showed an 
increase of nearly 50 per cent 
over 1932, while the percentage 
increase for the industry as a 
whole in passenger car sales was 
less than 25 per cent. 


Pontiac Sets 
12,000 Quota 


For January | 


New York, Jan. 9. ~The sii | 
Motor Co., which made the first 
public showing of the 1934 “knee 
action” Pontiac 
straight eight 
cars at the op- 
ening of the N. 
Y. show, will ex- 
hibit nationally 
through its re- 
tail dealers on 
Jan. 13, it was 
announced to- 
day by H. J. 
Klingler, presi- 
dent and gener- 
H. J. Klingler “*! manager. 

Public reaction 
to the new cars at the New York 
Show has been extremely flatter- 
ing, Mr. Klingler asserted. 

“A progressive increase in fac- 
tory production during recent 
weeks has provided retailers with 
showroom stocks,” said Mr. Kling- 
ler. Production will continue at 
a relatively high pace throughout 
January. 

“If dealer stocks at some points 








do not include all body models, 
the reason is traceable directly 
to the careful precision manufac- 
turing methods followed by P. H. 
McGregor, our factory manager. 
Mr. McGregor insists that each 
car shall be road-tested before 
being shipped to the field. The 
cars are driven from the end of 
the assembly line at the Pontiac 
factory directly to a private half- 
mile test track behind the plant 
where test drivers put them 
through their paces. This testing, 
naturally slows up production, es- 
pecially when a new model is be- 
ing started and manufacturing 
routing has not yet been finally 
| established. 
“However, it 
| mate owners of the 
ing that every new Pontiac 
| Straight eight has been driven, 
‘checked and double-checked by 
| professional test drivers. 

“T am convinced that Pontiac 
is in for a big year. The 1933 
jcar ‘went over’ with the public 


protects the ulti- 
cars by assur- 














What a difference a body will make—even in your beer—but when it comes to a bus body, Wow! This 
little Chassis, however, is very complete in itself. If you don’t believe us ask any Federal Truck Co. 


engineer. 





Chevelet Adds ~ 
200,000 Feet to 
Assembly Space 





Flint, Jan. 9.—Due to a brighter 
outlook for 1934, Chevrolet is 
swinging into the new year with 
production facilities expanded 
over 1933. 

The assembly plant at Janes- 
ville, Wis., idle more than a year 
because reduced volume made its 
operation unprofitable, resumed in 
December on new 1934 models and 
is now in production on this year’s 
cars and trucks, with a full quota 
of about 1,500 local people back 
at work on the assembly lines and 
in the adjacent Fisher body plant. 

New developments late _ this 
year included the erection of new 
buildings or the utilization of 
available plant space at the nine 
domestic assembly plants for the 
conditioning of new cars before 
they leave the factory. 

Six new buildings were con- 
structed for this work, and a total 
of about 200,000 square feet of 
factory floor space was added to 
the productive capacity of Chev- 
rolet plants. Approximately 1,500 
men were added to factory pay- 
rolls as a result of the new ac- 
tivity. 

With the Janesville plant re- 
opened, the company went into 
1934 with every one of the 21 
domestic manufacturing and as- 
sembly plants in its extensive 
production setup again in opera- 
tion. 


so quickly and completely that 
many dealers were caught with 
insufficient stocks to meet the 
unprecedented mid-winter de- 
mand. Pontiac then went on to 
nearly double its sales volume of 


the previous year. Apparently 
|the 1934 Pontiac — larger, more 
|}powerful, more economical and 


providing new elements of com- 
fort and ease of control — will 
prove a worthy successor to the 
successful Pontiac of 1933.” 


You are cordially invited 


to drop in and see us at 


BARCLAY HOTEL 


Rooms 905-6-7 


RYERSON and HAYNES, Inc. 


JACKSON, MICH. 


Manufacturers of: 


METAL TIRE COVERS 
WHEEL SHIELDS (PANTS) 
SPECIALLY DESIGNED ACCESSORIES 
STAINLESS STEEL MOULDINGS 
PRODUCTION PARTS 


L. S. HAYNES 


CREIGHTON W. RYERSON 





FRED C. BURNETT 
F. E. BEACH 


make a bus of the two. 


It’s one of the newest things Federal has to offer and if you have a body let’s 





Government Asks Bids 


On 877 Motor Vehicles 


Richmond, Jan. 9. (UTPS).— 
Twenty-two of the 877 motor 
trucks on which the quarter-mas- 
ter-general of Virginia has just 
asked bids will be assigned to the 
Richmond Howitzers, of the field 
artillery, it has been announced. 
Bids will be opened Jan. 17 at 
Camp Holabird, Md. 

The equipment consists of one 
and one-half-ton and _ two-ton 
trucks, the former with four- 
wheel drives and light chassis 
and the latter six-wheel drives, 
with ne chassis. 


Bear Wins Patent Suit 


Los Angeles, Jan. 9.—Upholding 


the validity of claims made by the 
Bear Mfg. Co., Rock Island, Judge 
Cosgrove in the District Court of 
the U.S. for the Southern District 
of California, Central Division, has 
ordered a decree in their favor 
against the Food Machinery Corp. 
(John Bean Mfg. Co., a _ sub- 
sidiary) and Joseph S. Bushey, to 
end extended litigation between 
the parties relative to infringe- 
ment of axle press patents. 


New Hampshire Adopts 
Separate Registration 


Concord, N. H., Jan. 9.—Pas- 
senger cars registered for 1934 
in the office of the commissioner 
of motor vehicles Jan. 1, num- 
bered 43,032 and in addition 12,212 
commercial cars and trucks had 
been registered, making the total 
55,234. 

Separate registration for com- 
mercial vehicles, is a new policy 
this year in New Hampshire, 
and plates of a new design with 
the letter “B” preceding the num- 


ber, have been adopted. “A” 
plates designating dealers’ and 
garage cars, have been in use 


for years. 


World’s Fair Visitors 
Increase Gas Revenue 


Chicago, Jan. 9. — Figures re- 
leased by the state department 
of finance reveal an increase of 
$401,794 in gasoline tax collections 
paid by Illinois motorists through 
Sept. 30, 1933, as compared with 
the same period in 1932. The 
total for the nine months was 


$22,120,187, as against $21,718,393. 





KEEPING UP-TO-DATE 
BY 


KEEPING AN 


“Sales Engineer.” 


Oakland. 





OPEN MIND 


Out in the field at all times are several Hyatt 
representatives whose cards do not read 
They travel eveywhere, 
these metallurgists, production and machine 
design men of ours, getting new ideas on 
efficient manufacturing methods and check- 
ing up on our raw material requirements. 
Alll of which is done, of course, to further 
safeguard the reputation Hyatt Roller 
Bearings have earned as a product well de- 
signed, quality built and dependable in 
performance. Hyatt Roller Bearing Company, 
Newark, Detroit, Chicago, Pittsburgh, 


HYATT 


QuitT ROLLER BEARINGS 
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You simply don’t know what you're missing 
till you try them out on the road! 


As THIS magazine appears, eager throngs are getting 
their first thrilling glimpse of the motor car industry’s 
brilliant new offerings at the New York Automobile Show. 


Doubtless you will be one of the fortunate people to see 
the new cars and the new styles at one of the many 


automobile shows throughout the country this season. 


Of course you will inspect the strong, safe, new Bodies 
by Fisher, and you will find them more generously 
spacious, more luxuriously comfortable, more 


beautifully appointed than even they have been before. 


But you simply don’t know what you're missing 
till you try them out on the road! Only then 


will you appreciate fully their spaciousness and 


BODY BY FISHER on GENERAL MOTORS CARS ONLY CHEVROLET — 


by 
FISHER 


/ 
Me 


This vivid demonstration of Fisher No Draft Ventilation and how it 
operates may be seen at the Automobile Shows. The arrows at front and 


rear windows show how fresh air is drawn in, how used air is drawn out, 
entirely without chilling drafts on anyone in the car 


comfort —and in no other way can you understand the 


real importance of Fisher No Draft Ventilation. 


It is hard to believe that a closed car could be so free from 
stuffiness — that anyone in the car can smoke without 
disturbing others—that the inside of windows and 
windshields could be so unclouded in cold, stormy weather 


that you could enjoy such fresh, pure air without drafts. 


But it’s true, as your first ride in any General Motors car will 
prove to you. For your health, your safety, your comfort, and 
for your family’s sake, you will surely want Fisher No Draft 

Ventilation on your new car, and that means 


you will want a Body by Fisher, which originated, 


x“ 


pioneered and perfected this advantage. 


PONTIAC OLDSMOBILI LA SALLI CADILLA¢ 
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Packard Presents Power 


Returning 


To Lead in Foreign Trade 


New York, Jan. 9.—The annual 
statement of the National Foreign 
Trade Council reports gratify- 
ing progress in the recovery of 
our foreign trade and in the 
measures undertaken to 
strengthen this upward trend. It 
says: 

There has been substantial pro- 
gress in the past year towards 
the recovery of our former place 
in world trade. The returns for 
ten months of 1933 show an in- 
crease in our trade both with 
Europe and Latin America. The 
increase in the case of Europe 
is encouraging — from $650,000,- 
000 during the first ten months 
of 1932 to $653,000,000 during the 
same period in 1933—but the 
steady growth of recent months 
forecasts a larger actual increase 
when the figures for the 12 
months of 1933 are published. 


Southern Exports Rise 

Encouragement is to be found 
in the steady upturn of business 
in Latin America. For the first 
time in three years our exports 
to Latin America, for the first 
ten months of 1933, exceed those 
for the corresponding months of 
1932, our exports totaling $191,- 
423,700 for 1933 compared with 
$176,196,651 for 1932. The stimu- 
lation of our trade with Latin 
America is due to our increased 
imports from these countries, to 
the reduced prices of American 
exports in terms of the 100-cent 
gold dollar, and to the modifica- 
tion of exchange restrictions and 
the release of frozen American 
collections in Brazil and Argen- 
tina. The level of our prices, 
in terms of gold, has decreased 
by about one per cent from last 
year, when the corresponding | 
figure for the 12 months of 1932 
was 72% per cent of the export 
index of 1913. Exporters are 
following with close interest the 
steady rise of export prices and 
it is worthy of note that from 
a low point of 68 per cent for 
the first quarter of the year they) 
have increased to 79 for the third 
quarter and are estimated at 
about 84 for the last three months 
of the present year. 


Results Gratifying 

The economic trend of national 
recovery, in relation to our for- 
eign trade, is to be judged not} 
so much by the trade results of 
the past year, as by the char-| 
acter of the plans adopted to 
secure a return to normal inter- 
national trade relations. The first 
step towards this objective has 
yielded gratifying results in a 
substantial increase in our trade 
with Latin America. 


Exchange controls in leading 
Latin American republics had tied 
up large sums due American ex- 
porters and this in turn reacted 
prejudicially on our trade with 
these countries. The National 
Foreign Trade Council, in co- 
operation with the Council on 
Inter-American Relations, has 
been largely instrumental in com- 
pleting arrangements with Brazil 
and Argentina whereby frozen 


|} may be estimated at 


the creation of conditions more 
| favorable to plans for recovery 
| of our overseas markets 
means of reciprocal trade ar- 
| rangements with other countries. 

The co-ordinated efforts of 
| foreign trade interests in the 
United States, in co-operation 
with the Department of Com- 
merce, and the creation of an 
Inter-Departmental Trade Policy 
Committee, with the object of 
promoting reciprocal trade agree- 
ments advantageous to our trade 
in foreign markets, are healthy 
indications of the importance 
now attached to an increase in 
our foreign commerce as a con- 
dition essential to the success of 
our domestic recovery policies. 
At no time in the history of our 
foreign trade development has 
more active and intelligent inter- 


in the constructive measures 
necessary to a sound economic 
basis of international trade, in- 
cluding measures conducive to 
a greater flow of imports of a 
character regulated by reciprocal 
tariff agreements. 

During the first half of 1933 
the export trade of 35 nations 
continued to decline by approxi- 
mately 21 per cent, as compared 
with a decrease of 20.2 per cent 
in United States exports. It is 
a remarkable tribute to the 
powers of resistance of the United 
States during these years of 
severe depression, and to the 
initiative and enterprise of our 


| foreign traders that, while con- 


tinuing to bear heavy losses, the 
United States no longer is los- 


ing in export trade at a rate 
greater than the rest of the 
world. On the figures available 


for ten months of 1933, our per- 
centage of world export trade 
about 13 
per cent, as compared with 11.8 
per cent in 1913 and 15.8 per cent 
in the peak year of 1929. The 
United States continues to lead 
all the nations as an exporting 
country and is second only to the 
United Kingdom as an importing 
country. 
than a third of our gains over 
the rest of the world in exports 
since the war. The importance 
of this foreign trade as a fac- 


resistance to business depression 
cannot be over-estimated. 

In considering the possibilities 
of the Russian market for Unitel | 
States trade, it may be pointed | 
out that Russian imports aver- 
age about $400,000,000 annually. 
A reasonable proportion of that 
trade for the United States would 
be about $100,000,000. Owing to 
Russia’s present difficulty in ob- 
taining long-term credits in Eu- 
rope, the offer is made to place 
the bulk of this trade in the 
hands of American manufactur- 
ers, provided this trade is based 
on long-term credit arrange- 
ments. 

Russian Trade 

Over a five-year period before 
the war, our average imports 
from Russia were less than $25,- 








balances belonging to American | 
firms have been released. This 
amounts in the case of Brazil 
to a sum in excess of $13,000,000 
payable over stipulated periods, 
and in the case of Argentina an 
amount in excess of $23,000,000, to | 
be liquidated over a period of 15 
years on terms favorable to 
American depositors. Argentina 
has relaxed very considerably the 
exchange restrictions and while 
still controlling exchange result- 
ing from exports provides a free 


market for exchange created 
through other sources. 
Not enly has there been a 


steady upturn in our shipments 
abroad, but some progress has at- 
tended efforts made to modify 
restrictions which during the past 
four years have impeded _ so 
greatly the natural flow of inter- 
national trade. Resistance to de- 
flation in the United States and 
in leading countries has contri- 
buted in great measure to the 
restoration of confidence and to 





000,000 in value. For the five- 
year period ending Dec. 31, 1932, 


We retain a little more | 


by 


est been displayed than at present | 





The Packard 12 Custom coupe roadster to greet the New Year. 
the bright chrome front. 





Parking lamps on the fenders add to 
And you have to admit they do put up a good one. 





our imports from Russia averaged 
about $95,000,000. It cannot be| 
maintained, therefore, that our 
unofficial relations with Russia 
since the war have had a pre- 
judicial effect upon the trade be- 
tween the two countries. 

The economic policy of Soviet 
Russia being one not of greater 
industrialization only, but one of 
national self-sufficiency, we must 
face the fact that this tendency 
lends little encouragement to the 
exaggerated hopes of many 
Americans, of a large permanent 
Russian market for American 
manufactured goods. That there 
is a temporary market for ma- 
chinery and other producer goods 
should not lead the United States 
to build false hopes on a trade 
agreement which in some of its 
most important details may pre- 
judice our trade arrangements 
with other countries that pro- 





vide a permanent market for 
both producer and consumer 
goods. 


Need Sound Foundations 

While it should be our object 
as far as possible to encourage 
trade with Russia, this should be 
viewed in its proper perspective 
as a part of a whole. We are 
entering upon the serious work 
of reviving our foreign trade. 
This means the laying of sound 
foundations of international trade 
based on a natural exchange of 
commodities. Anything of a 
temporary or artificial character 





tor contributory to our national | 


| procal 


for the stimulation of trade with 
one country should not interfere 
with the general scheme of reci-| 
trade relations with all} 
countries. 
Exports to Britain Drop 
Of chief concern to those en- 
gaged in foreign trade is the| 
steady decreases since 1930 of our | 
trade with the United Kingdom | 
and Canada. The establishment | 
of a National Government in 
Great Britain, in August, 1931, 
due to the economic crisis in 
that country, gave rise to drastic | 
curtailment and regulation of im- | 
ports into the United Kingdom | 
and to measures with regard to} 
British export trade which had 
a most prejudicial effect upon 
United States trade with that 
country. British trade agree-| 
ments with Scandinavian coun- | 
tries, with Finland and the Argen- | 
tine, added to the trade agree- | 
ments entered into at the Imperial | 
— 








Music While You Ride 





Above is the typical installation of the Arvin six tube car radio. 
The speaker is on the bottom and the dials are mounted in front. 





Economic Conference at Ottawa, 
have created a situation adverse 


to United States trade which can | 
be relieved only by satisfactory | 


agreements of a reciprocal trade 
character. Both Great Britain 
and Canada have resorted to 
these discriminations against 
United States trade ostensibly for 
bargaining purposes. Of great 
importance, therefore, is the con- 
duct of negotiations looking to 
reciprocal trade arrangements 
with these countries which in the 
past have been leading markets 
for United States products. 


Blundin Elected 


Chicago, Jan. 9.—Following his 
selection as Chicago zone man- 
ager of Oldsmobile, L. J. Blundin 
has been elected 
the Chicago ATA. 


a director of 


| Chevrolet Outlets Number 
10,250 at First of Year 


Flint, Jan. 9.—On Jan. 1 the 
Chevrolet Motor Co. had more 
than 10,250 dealers selling cars 
and trucks at retail. This was a 
larger organization even than in 
1929. 

Not only in point of size, but 
in efficient operation, and in pros- 
pects for the new year, the Chev- 
rolet retailers were in _ better 
shape at the beginning of 1934 
than at any recent time. No old- 
model new cars remained to be 
sold; used car stocks were at a 
minimum, and the dealers had 
just come through a year 
whereby, through their own effici- 
ent management, they had made 
a net profit per new car greater 





than at any time since 1927. 





since 


1912 





CADILLAC, since the days of the 


first self-starter, the first V-type motor and Dewar 


trophies, has used New Departure Ball Bearings 


as regular equipment. 


Patrician in its appeal, yet modern in the pace 


of its engineering advancements, Cadillac uses 


more New Departures per unit than any other car. 






Real Benefit to Drivers 


By E. M. 

Practically every new car an- 
nouncement contains a statement 
to the effect that better road 
lighting facilities are incorporated 
in the make up of the car. Bet- 
ter headlights with beam con- 
trols at various angles are being 
provided, indicating that the 
manufacturers of the new cars, 
besides claiming more speed and 
better performance, are giving 
considerable thought to the safety 
of car operators and pedestrians 
alike. 

This is good news to the car 
buyers who for the past few 
years have had very little to in- 
terest them outside of the tilt 
ray, ligft beam lamps. Buyers 
are demanding safety in all its 
phases and the dealer who can 
show his prospects that the ut- 
most in car lighting for night 
work has been incorporated in 
his offering, is going to find that 


he will have little difficulty in | 
making a sale. An important | 


feature in demonstrating for 1934 
will be the new light controls. 
This innovation is timely. The 


car operator has just about been 
fed up on the laxness of highway | 
officials enforcing the state laws | 


relative to proper illumination. 
For while all state laws insist 
that all cars shall carry two 
lights forward, the one-eyed car 
continues to be a menace not 
only in the larger cities but in 
the smaller communities as well. 


Accident records from several | 


states show that it is the one- 
eyed car that causes a majority 
of the accidents. This is because 


the on-coming car driver is un- | 
able to tell at a distance just | 


which lamp is burning or in 
which part of the road the car 
may be. In order to protect him- 
self he is obliged to turn on his 


lights to the limit which imme- | 


diately blinds the driver of the 
one-eyed car and either forces 
him to a halt or into the ditch 
in the event that he tries to drive 
against the lights of the other 
car. With the varied beam rays 
the exact position of the one-eyed 
car can easily be discerned and 
accidents avoided although the 
full and complete solution of the 
night driving safety problem 
would be to have the state and 
municipal authorities carry out 
the mandates of the law and 
force every improperly lighted 
ear off the road until proper 
lighting has been accomplished. 


Many Cars Poorly Lighted 


I was astounded on the trip 
south to note the number of 
poorly lighted as well as one-eyed 
ears both in going down and 
coming back. Throughout the 
mountains of Kentucky as well as 
Tennessee and the Carolinas, 
with the road conditions none too 
good because of the icy and wet 
roadways and made all the more 
dangerous with the sticky, red 
clay brought in from the side 
roads. On the mountain roads 
the one-eyed cars generally took 
to the inside of the road. I called 
the attention of a highway patrol- 
man to the fact that the law 
called for two headlights and was 
informed that if I would go back 
to the last town and enter a com- 
plaint, he would see that the car 
owner up the road was taken 
care of. 


On the other hand, I sensed the 
lack of selling the idea of better 
lighting on the part of the deal- 
ers, service station men and fill- 
ing station men as well. It seems 
to me that instead of having the 
everlasting question of “Shall I 
check the oil” thrust at one, that 
the best selling question would be 
“How are your lights.” It is rea- 
sonable to assume that the aver- 
age motorist is more concerned 
with his own safety from the 
standpoint of road lighting than 
anything else and there certainly 
is an opportunity for profits in 
selling headlight bulbs, cleaning 
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New-Varied Beam Lights 


LUBECK 
reflectors and in 


tion men should be able to adopt 


a program of good-will service | 


which will pay good returns. I 


pointed out the program to a} 


dealer in Asheville who was 
smart enough to see the point 
and not only did he get several 


sales of bulbs that evening but | 
also took advantage of the op-| 


portunity to get better acquainted 
with his customers to such an 
extent that while he was putting 
in the bulbs he also talked about 
oil and some anti-freeze. In other 
words, he had the customer in 
his shop, so to speak, and used 
the opportunity to sell some of 
the other articles in the estab- 


lishment. Just a case of common 


sense selling. 


Worn Out Cars 
To Be Replaced 


Means Big Year 


By A. vanDerZee 
General Sales Manager 
Dodge Brothers Corp. 


Our own experience of 1933, a 
| year in which our original pro- 
| duction estimates had to be ex- 
panded in mid- 
| season, justify 
|the optimistic 
spirit with 
| which we regard 
the 1934 sales 
i/prospect of 
Dodge dealers. 
I estimate that 
with the _ well 
inaugurated 
business upturn 
continuing 
Dodge dealers 
will, roughly, 
double their 1933 sales in 1934. 


A. vanDerZee 


Stated in figures, our sales goal | 


is about 150,000 Dodge passenger 


cars, 150,000 of the year’s output | 


of Plymouths, and 60,000 Dodge 
commercial cars and trucks, total- 
ing 360,000 motor vehicles. 
What makes us frankly con- 
fident that our dealers will attain 
this goal is the firm belief that 





we have every one of the neces- | 


sary requisites—the cars, the 


prices, the production facilities, | 
and the man power represented | 


by an energetic dealer organiza- 
tion whose 1933 record was one 


of the outstanding merchandis- | 


ing performances of the past 
season. 

Of course, we shall have com- 
petition. Our dealers had it and 
met it successfully last year. The 
new season finds our dealers in 
an even more favorable position 
than they occupied in 1933. With 
further improved merchandise, 
with a market steadily gaining 
in absorption power, with adver- 
tising and sales promotion cam- 
paigns planned with foresight 
and care, Dodge dealers are more 
than reasonably certain of a 
prosperous and profitable new 
year. 

I am convinced that the mil- 
lions which automobile manufac- 
turers have spent on 1934 im- 
provements, on retooling their 
plants and in the purchase of ma- 
terials will return with appropri- 
ate interest. And the added mil- 
lions they are spending on adver- 
tising and merchandising will 
prove good investments. More 
people are at work and more 
money is in circulation than has 
been for years. New cars are 
needed to replace the eight mil- 
lion automobiles that are more 
than five years old. Never be- 


than now. With all these factors 
in the dealers’ favor, business 
ought to be good. I firmly believe 
it will be good, and that Dodge 
dealers will get the full share 
that is their due. 





seeing that | 
light wires are making proper | 
contacts. Dealers and filling sta- | 





fore have automobile values been | 
greater, nor cars more attractive | 





By 1900 the single-cylinder horseless 
carriage had proved that it was “all 
One-cylinder engines per- 
Gasoline vehicles 


right.” 
formed sturdily. 
chugged merrily along the roads. The 
“auto” was with us to stay, and a new 
retail business was born. 


When two-cylinder cars came along, 
many people were doubtful. “One 
cylinder, one trouble—two cylinders, 
two troubles,” they said. But troubles 
were not doubled, and the two-cylin- 
der car won out. So did the dealers who 
sold it. 


Then came Fours. Again the old cry— 
“Twice as many cylinders, twice as 
But the ‘“‘die-hards” 


Fours soon sent 


many troubles.” 
were wrong again! 
two-cylinder cars into the discard— 
put four-cylinder dealers in the money. 


W hen Sixes were introduced, the same 
old Doubting Thomases raised the 
same old cry. But they reckoned with- 
out the progress of engineering. Sixes 
soon became more popular than Fours, 
and the dealers in Sixes profited. 


At last came Eights to prove again that 
more cylinders mean more value. In 
1933 Pontiac brought the Straight Eight 
to the low-price field—delivered econ- 
omy comparable to that of Sixes— 
brought with it such superior smooth- 
ness, quietness and performance that 
sales jumped 80%! Now the New 1934 
Pontiac is more economical, satisfac- 
tory, and enjoyable than ever. And the 
price is such that anybody can ownone. 


“Get a Straight Eight for your money!” 


That is Pontiac’s advice to prospects for low-priced cars in 1934, 
and customers are ready to heed it. Many new dealers have taken on the 
Pontiac franchise, but there is still good open territory for dealers of 
the right kind. For information about Pontiac’s desirable contract, 
write or wire Pontiac Motor Company, Pontiac, Michigan. 


“® PONTIAC STRAIGHT 8 
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Pierce Sounds a Style Note 


Nationwide Recovery Seen 


By Champion Plug Leader 


When Robert A. Stranahan, 
president of the Champion Spark 
Plug Co. of Toledo, Ohio, 
returned from a} 
three months’ | 
business trip 
through Eng- 
land, France, It- 
aly, and Swit- 
zerland, late in | 
December, he 
was asked to 
give his impres- 
sions of  busi- 
ness abroad. 

In brief, Mr. | 
R. A. Stranahan Stranahan said | 

that things were | 
on the mend in Europe and he 
believed better times were near in 
the United States. His impres- 
sions of the various countries 
which he visited are interesting. 


In England things seem to be 
on the upgrade. The employ- 
ment situation has improved and 
the automotive field especially is 
making a fine showing. Depart- 
ment stores, restaurants and 
theatres are all reporting healthy 
gains and London is literally a 
much livelier city than Paris at 
the present moment. As Mr. | 
Stranahan expressed it, London 
is now intensely alert and every- 
one is bustling about seemingly 
imbued with the spirit of optim- | 
ism. 

Paris still shows signs of the 
depression perhaps because 75 per 
cent of the so-called American 
colony has been forced to desert 
its old stamping ground. In other | 
parts of France, however, there | 
is marked improvement and no- | 
more | 





where is improvement 
noticeable than in automotive 
lines. M. Citroen has built a 


large new modern plant which 
marks a long step forward in 
the French automotive industry. 

In many respects Italy proved 
to be the most interesting coun- 
try that Mr. Stranahan visited. | 
Huge enterprises are under way | 
in every part of Rome. Musso- | 
lini refused to adopt any dole | 
system and installed instead a 
program of public building for 
the hundreds of thousands of 
needy Italians and at the same 
time provided civic or national 
improvements that will be worth 
while for years to come. 


According to Mr. Stranahan, 
Switzerland alone of the Euro- 
pean countries he visited, is slow 
in returning to prosperity. This 
is best explained by the fact that 
Switzerland engages mostly in 
the manufacture of luxuries and | 





Always Room 





This young woman is all set to step into one of the Aerodynamic 
On the other hand, maybe she isn’t. 


Hupmobiles. 
a Hu 


the collapse of the American 


|market for luxuries in the past 


two years has played great havoc 
with Switzerland’s exports. 

Mr. Stranahan, immediately 
upon his return to Toledo, ex- 
pressed the opinion that the evi- 
dence of recovery in Europe made 
him believe that America would 
soon follow suit. That Mr. Strana- 
han deserves rank as a prophet is 
indicated by retail business re- 
ports from all parts of the 
country. 


McQuaid Joins Staff 
Of Republic Steel Corp. 


Youngstown, Jan. 9. — Harry 


W. McQuaid has joined the metal-| The Pierce-Arrow Silver Arrow. 


lurgical staff of Republic Steel 
Corp, according 
to announce- 
ment made by 
Earl C. Smith, 
chief metallurg- 
ist. 

Mr. McQuaid, 
who is nation- 
ally known as 
an authority on 
carburiz- 
ing steels and 
case - hardening 
methods, is the 
leading pioneer 
in grain size control and colla- 
borated in the development of the | 
McQuaid-Ehn test which bears | 
his name. He will devote his| 
time with Republic to research 
and development work. 





H. W. McQuaid 


Other changes incident to the| asmuch 


broad metallurgical program un- 
der way at Republic include the 
transfer of Howard W. Burkett 
from Youngstown to the post of 
metallurgical engineer of the 
Buffalo district; the appointment 
of Elmer Larned in a similar 
capacity in the Chicago district 
and the acquisition of Harold T. 


| Blair, metallurgical engineer, who 


will specialize in tin plate 
ducts. 


pro- 


Omaha Show Date Set 
For Feb. 5-9, Waugh Says 

Omaha, Jan. 9.—The 29th an- 
nual Omaha automobile show 
will be held in the City Auditor- 
ium Feb. 5 to 9, inclusive, it was 
announced today by A. B. Waugh, 
show manager and commissioner 
of the Omaha Auto Trade Assn. 
Prospects are that it will be the 
most successful in years, Mr. 
Waugh said. 


for One More 


At any rate its 
pp. 













ASTM Meeting 
Slated for Mar. 7 


Washington, Jan. 9. — At the 
1934 Regional Meeting, which is 
to be held in Washington on 
Wednesday, March 7, a Sympo- 
sium on the Outdoor Weathering 
of Metals and Metallic Coatings 
will be held. This meeting, to- 
gether with the group meetings 
of ASTM committees which will 
be in progress throughout the five 
days of the week beginning March 


| 5, will be held in the Wardman 


Park Hotel. 

The choice of the majority of 
the ASTM committees in selecting 
Washington for this series of 
meetings seems a logical one, in- 
as previous meetings 
have been held in Detroit, Pitts- 
burgh, Cleveland and New York 
with the annual meeting in Chi- 
cago this year. Another determ- 
ining factor which governed the 
choice was the fact that Wash- 
ington had not been the scene 
of an organized meeting of the 
society since 1928. It is expected 
the Washington meeting will 


| focus attention on ASTM and its 


work, and at the same time the 
technical program which is being 
developed will make available 
authoritative information anddata 
on a subject in which increasing 
interest is noted. 


Wisconsin Plant Puts 
Out 100 Trucks Daily 


Janesville, Wis., Jan. 9. — Ap- 
proximately 800 men are now 
working two shifts producing 100 
trucks daily at the Chevrolet plant 
here, according to M. A. MecNiff, 
zone manager. Employment will 
be increased by at least 700 when 
passenger car production is 
started after Jan. 10, it was stated. 

In addition, 21 Milwaukee con- 
cerns and a number throughout 


for Chevrolet and General Motors 
will receive 20 per cent more busi- 
ness than in 1933. These firms 
make everything from fittings to 
frames, Mr. McNiff stated. 
Outlook for steady work at the 
Janesville plant is reported to be | 
encouraging as Wisconsin retail 
dealers report that orders already | 
on their books for new cars are 
larger than at any time since 1929. 


Vesper to Conduct Clinic | 


At Milwaukee Auto Show 


Milwaukee, Jan. 9. — A Code 
clinic, directed by F. W. A. Ves- 
per, St. Louis, president of the 
National Automobile Dealers’ 
Assn., will be conducted here dur- 
ing the automobile show, Jan. 13 
to 20, at the Auditorium as a fea- 
ture of the state convention of 
automobile dealers to be held here 
during show week. 


the state who make many parts | 


| Study of Tastes 
Of U.S. Public 
Will Aid Sales 


In approaching the 1934 automo- 
bile prospect every manufacturer, 
dealer, retail salesman or adver- 
tising man 
should look 
carefully into 
what has hap- 
pened to buying 
habits and tastes 
during recent 
years and even 
months. Ameri- 
cans are funda- 
mentally a com- 
mon sense and 
= forward looking 
people and re- 

ne oy ward the ingeni- 
ous man who can show them bet- 
ter and easier ways to do things. 
The idea of living in steel and 
glass houses designed first of all 
for maximum economy and com- 
fort is accepted with little ques- 
tion now, where a few years ago 
they were considered freakish. 
People are intensely interested in 
new things that throw off the 
fetishes of the past, whether in 
medicine, architecture, styles or 
transportation. They simply will 
not be content with the things 
that were accepted in their fath- 
ers’ day if there is a better, more 
economical and more efficient 
way of doing the same thing to- 
day. As this acceptance of more 
modern things gathers momen- 
tum, we will see progress in all 
lines of endeavor and science will 


= 


% 











It is available with eight-cylinders developing 140 horsepower, or 12- 
cylinder, developing 175 horsepower. All models are on 144 inch wheelbase. 


probably make faster strides in 
the next few years than ever be- 
fore during the history of man- 
kind. 

We in the De Soto organization 
felt this change coming and have 
been carefully preparing for the 
time when new and more efficient 
means of transportation would be 
accepted and even demanded by 
the motorists of this country. The 
new Airflow De Soto has been 
more than five years in the build- 
ing. It was literally born in a 
wind tunnel and like our fast 
planes, new rail trains and fast 
steamers, it employs those fea- 
tures only that lead to better 
transportation eliminating the un- 
necessary things carried over 
from a past generation. 


We feel that we have a car in 
the new Airflow De Soto that will 
receive an enthusiastic accept- 
ance on the part of the public. 
Fortunately our dealers are in 
good shape to give this car a 
good backing. For several months 
past we have curtailed produc- 
tion on previous models. They 
have also had an opportunity of 
cleaning up their used car stocks 
until today used cars are actually 
at a premium with many of our 
dealers. This healthy condition 
on the part of our dealer organi- 
zation will give the Airflow De 
Soto a full force retail sales effort 
that will back up the progress we 
have made in the design. 

The automobile business and 
the original prosperity of this 
country has been based on credit. 
The new market for 1934 cars will 
avail themselves, as in the past, 
of credit or the deferred payment 
plan. 


ki is improved every year 


Austin improves and refines. 


materials 


quality materials. 


economy 


meet all trade requirements. 


franchise 


quired. 
ments. 





The convention will be held Jan. 
17, according to Louis Milan, exec- 
utive secretary of the Wisconsin 
Automotive Trades’ Assn. Dr. E. 
A. Fitzpatrick, state NRA admini- 
strator, is scheduled to address 
the convention on the “State In- 
dustrial Recovery Act.” Frank H. 
Bogda, Green Bay, is president of 
the state assn. 


Austin has only one chassis size. 


No thigh pressure salesmen. 
100 per cent factory co-operation. 


It does NOT change models 


every year—with resulting high depreciation. 


It is most economical to operate 


No other American car can be operated for less than 
three times the Austin expense. 


It combines low weight, quality 


Austin’s low weight makes this 
possible. 


Requires highest 


It has long, trouble-free life 
Result of low weight and fine materials—LONG LIFE. 
And an economical one all the way. 


It has only one chassis size 


But four body types to 


It has most attractive dealer 


Most attractive in the industry. 
annual specifications. 


No 
No deposit re- 
No arbitrary ship- 


THE AMERICAN 


Au 


stlI- 





Atlanta, Jan. 9 (UTPS). At- 
lanta automobile dealers report 
that their stocks of used cars are 
very low, and that they have vir- 
tually no stocks of new cars at 
all. 

“Federal government payments 
to cotton farmers of the South,” 
says B. V. Stodghill, manager of 
the John Smith Chevrolet Co. and 
immediate past president of the 
Atlanta Aut»omobile Dealers’ 
Assn., “and the recent loan of 
ten cents a pound on the present 
crop have greatly stimulated the 
demand for used cars in the rural 
sections of the South, with the 
result that used car stocks, in 
most instances, have dropped to 
new low levels for the year. 

“Many farmers had been forced 
to relinquish or to scrap their 
cars with the continuance of the 
depression, and they have been 
in the market with cash for used 
cars again. Many others have 
traded in cars that could not 
have withstood the wear and tear 
of another season, for newer 
models. 

Cheap Cars Menace 

“One unfortunate result of 
Governor Talmadge’s ‘cheap tag’ 
issue has been, with the recov- 
ery, the placing of a large num- 
ber of cars back in commission 
which had been ‘retired’ and 
should have been allowed to re- 
main on the pension list. With 
tags selling for three dollars 
apiece, almost anybody could pick 
up an old fifth or sixth-hand car 
for $15 or $20, and many did! 
They now serve as a menace on 
the public highways of the state 
and clog the wheels of prosperity 
for the used car dealer. How- 
ever, I feel that the outlook for 
used cars in the South is better, 
right now, than it has been in a 
number of years.” 

The situation as regards new 
cars is familiar to dealers in all 
parts of the country. Manufac- 
turers had only a limited supply 
on hand. Production schedules 
suffered from delay in getting 
proper materials. Dealers, with 
a chance to sell some cars, 
couldn’t get prompt delivery. Now 
all this is over, and dealers are 
ready to give the service on the 
pile of orders that have piled up. 

However, it is a question if 
they could have sold as many 
new cars as they thought they | 
could. The fish that got away | 
has always been the biggest, and | 
the cars they might have sold| 
have probably been magnified | 
several hundred per cent in the| 
disappointment of local dealers. 

Concerning the value of the 
code, in Atlanta at least, there} 
can be no question. It has} 
worked both in improving the} 
morale of the dealers and 
bringing in more dollars 
cents. 


Full Time Administrator 

Atlanta, it will be remembered, 
was a leader in the southeast 
in working for a code for the 
automobile industry. Prior to the 
spring of 1933, the Atlanta Auto- 
mobile Dealers’ Assn. had an 
average membership of 25. At 
present, the association has a 
paid-in membership of more than 
95 members. Fees are provided 
with the sale of each new car to 
keep the organization in funds. 
Central offices are maintained. 
A paid “administrator” is in 
charge of the work of answer- 
ing questions of dealers, inves- 
tigating complaints of all sorts, 
and enforcing the provisions of 
the code in the trade area cov- 
ered by the Atlanta dealers. 

As a result of its leadership 
the Atlanta Automobile Dealers’ 
Assn. has grown to such a stat- 
ure that it would not be recog- 
nized by some of its early lead- 
ers. It has done things and is 
doing things. 

But what does the average | 
dealer get out of all this, in a 
practical way? 

“First and foremost,” says | 
Walter Boomershine, who is 
president of Boomershine Motors 
as well as of the Atlanta Auto- | 





in | 
and 





| the code 


AUTOMOTIVE DAILY NEWS, WEDNESDAY, JANUARY 10, 1934 


Federal Cotton Payments 
Aid Southern Car Market 


By J. H. REED 


mobile Dealers’ Assn., “the code 
has brought about a spirit of 
co-operation which has never ex- 
isted in the automobile industry 
before. 

“Take the situation in Atlanta, 
for example. Before the code 
went into effect, the local asso- 
ciation had 25 members. Now it 
has nearly 100. Furthermore, so 
enthusiastic are its members 
about the code, that they have 
gone out to a number of com- 
munities, voluntarily, to aid them 
in getting organized. There is 
a missionary spirit in the organi- 
zation that was never there be- 
fore. That is a_ splendid by- 
product of the NRA. 

“Getting down to facts, the 
code has already saved Atlanta 
dealers thousands of dollars 
through controlling the used car 
situation. 

“Traders” Are Out 

“Where, formerly, trading in 
a used car had about the same 
business status as swapping 
horses, trading-in has now been 
put on a strictly business basis. 
It was not so many months ago 
that the owner of a_ used 


and if he was a better trader of 
horses than any of them, he 
would emerge the winner. 





car 
could go from dealer to dealer, | 


First Train Exhibit 


Above is a picture of the E. G. Budd Mfg. Co’s, rail-train, an eight- | 
foot model of which is on exhibit at the New York Show. This train | 
is said to be capable of a speed of two miles a minute. 


Steps Up Shop Work | Jan. 15. Some 850 men will be 


Greenville, Pa., Jan. 9.—Besse- | affected. The have been 
mer & Lake Erie Railroad shops | Working 13 days a month for two 
will go on a 48-hour week starting | months. 


shops 





“Now a used car will bring in | - 


trade exactly what it is worth 
and not one penny more. Its 
value is determined by the model 
of the car and the treatment that 
it has received, and shop as he 
will, the owner cannot get much 
of a price differential from the 
Atlanta dealers. 

“This does not mean that the 
model alone controls the value, 
or that appraisal has become a 
thing of the past. Not at all. 
The man who has put money into 
his car right along and has kept 
it up and taken care of it can 
get his money out of it when he 
goes to trade in. It is worth 
that much more to the dealer as 
a used car. But it does mean 
that the owner has no chance to 
beat the dealer, and dealers have 
no opportunity to beat them- 
selves in the trade-in. 

‘It is fair to the dealer and 
fair to the customer, and we have 
not received a single complaint 
from customers because of the 
somewhat lower value received 
for used cars when they are 
traded in.” 


Sell the Code 

So much for at least one prac- 
tical side of the code question. 

“In handling used cars under 
limitations,” says an- 
other dealer, “I would like to 
point out that it is a mistake to 
tell a customer that ‘the code 


| allows us to make you an offer 


of this much and no more.’ 
“The natural reaction of that 


| customer is against the code. 


“When a customer comes in 
with a car he wants to trade 
in, our salesmen never mention 
the code, the government, the 
regulations or anything of the 
sort. They simply say, “This car 
is worth only $125.00 to us in a 
trade, or whatever the value may 
be, and let the deal stand strictly 
on its own merits. 

Although late in starting, the 
sales curve began to swing up- 
ward in May, and when it began 
to level off in September, figures 
for the month were, in some 
instances, 100 per cent ahead of 
those for September, 1932. No 
question about it now. The tide 
has turned and is setting in 
strongly for dealers 
territory and in the South 
general. 
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Reports Best 


Fourth Quarter 
Since End of ’28 


Walkerville, Ont., Jan. 9. 
“Closing the year 1933 with the 
best November’s sales in our his- 
tory, the best December sales 
since 1928 and likewise the best 
fourth quarter’s business since 


| 1928, Studebaker looks to the year 


ahead with utmost optimism,” 
said D. R. Grossman, vice-presi- 
dent and general manager of the 
Studebaker Corp. of Canada, Ltd. 

“The reception which the public 
has accorded to the new Stude- 
baker Speedway-Skyway models,” 
Mr. Grossman continued, “ac- 
counts in no small measure for 
these splendid sales increases.” 

Studebaker now and for the en- 
suing season, is offering three 
lines of cars, the new Dictator 
Six, Commander Eight and Presi- 
dent Eight, price of each ranging 
from $895, $1225 and $1,510, re- 
spectively. 


Goodrich Sales Meet 


Washington, Jan. 9 (UTPS). 
The annual sales conference of 
the B. F. Goodrich Co. will be 
held at Philadelphia Jan. 10 at 
the Penn Athletic Club, it is an- 
nounced by F. R. Campbell, 
Washington district manager. 


ACCLAIMED THE 1934 CAR RADIO SENSATION 


aA 


Car Ra 


Lb 


dio 


BY THE MAKERS OF ARVIN HOT WATER CAR HEATERS 


Don’t fail to see the new Arvin models 


... the outstanding 


car radio line of the year... replete with improvements and 


features... finer in every way... backed by a time-honored 


name and a merchandising program that will get the business. 


DISPLAYED AT THE SHOW BY 


Automobile Necessities Company 
NEW YORK DISTRIBUTORS 


SPACE C-61-62 


ARVIN 


Eveready Motor Equipment Co. 
BROOKLYN DISTRIBUTORS 


FACTORY HEADQUARTERS ® HOTEL COMMODORE 
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on-the pas 
50 CENTRAL PARK SOUTH 


NEW YORK 


DIRECTION: S. GREGORY TAYLOR 


AUTOMOBILE EXECUTIVES 


and their families will appreciate 
the continental atmosphere, the 
view overlooking Central Park, the 
convenience to the Grand Central 
Palace, show-rooms, shops and 





theatres AND the surprisingly | 


inexpensive rates. 
Single $3.50 to $5; Double $5— $7 


In the evening, the NEW CONTIN- 


ENTAL GRILL, brilliantly redecor- | 


ated, for dinner and supper dancing 
»-.No cover or minimum charge... 
a variety of delicious dinners, per- 
fectly served, from $1.75...LEON 
BELASCO'S alluring rhythms... en- 
tertainment ... GALA NIGHT EVERY 
THURSDAY. Another bit of Europe 
in New York ...RUMPELMAYER 
for breakfast, luncheon, tea and 
theatre-buffet. 


Coming Events 





JANUARY 
6-13—New York. New York National Auto- 


mobile Show. 


8—New York. Annual SAE Dinner. 
8—New York. Nat'l Automobile Dealers’ 
Assn. Meeting. 
8—New Yerk. Rubber Assn. Meeting. 
&—Montreal. National Motor Show 
Eastern Canada, 
9—New York. Annual NACC Banquet. 
10—New York. NACC Directors’ Meeting. 
13-20—Toronto, National Motor Show of 
Canada. 
13-20—Cleveland. Cleveland Automobile Show. 
Public Hall. 
13-20—Milwaukee. Annual Automobile Show. 


Show. 
Auto- 


13-20—Newark, N. J, Annual Automobile 


(3-20—Buffalo. Thirty-second Annual 
mobile Show. 
14-20—St. Louis. Annual Automobile Show. 
14-20—Cincinnati. Annual Automobile Show. 
15-20—Philadelphia. Annua)] Automobile Show. 
15-20—Brooklyn. Annual Automobile Show. 


19-27—New York. 
Mfgs. Meeting. 


20-27—Detroit. Annual Automobile Show. 

20-27—Hartford, Conn. Annual Automobile 
Show. 

20-27—Baltimore. Annual Automobile Show. 

20-27—San Francisco, Annual Automobile 
Show. 


Automobile Show. 
Motor 


20-27—Boston. Annual 
20-27—Montreal, National 
Eastern Canada. 
20-27—Pittsburgh. 
22-25—Detroit. Annual SAE Meeting. 
22-27—Rochester, N. Y. 
Show. 
22-27—Chicago. 
Convention. 
3—Washington, 
mobile Show. 
27-Feb, 3—Chicago. 
mobile Show. 


American Road 


27-Feb. Dd. C, 


FEBRUARY 
3-8—Omaha. Annual Automobile Show. 
3-10—Camden, WN. J. Annual Automobile 
Show. 
3-1!—Los Angeles. Twenty-first Annual Auto 
Show. 
5-9—Omaha. Annual Automobile Show. 
7-10—Rapid City, S. D. Annual Automobile 
Show. 
MARCH 
i—New York, Metropolitan Section SAE 
Meeting. 


8-10—Seattie. Annual Automobile Show. 


of | 


Nat’l Assn. Engine & Boat 








Show of 
Annual Automobile Show. 
Annual Automobile 
Builders’ 
Annual Auto- 


Chicago National Auto- 
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COMPLETE NEW PASSENGER CAR REGISTRATIONS 
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GENERAL MOTORS GROUP 





CHRYSLER GROUP 





Plymouth 




















FORD GROUP 











Oldsmobile 




































































































































































































































Ss ~ © a a y a v 
- - = a = "S 8 
aa: 2) 5 | 82) 3) 3 ; 3 
. ° 
6o|ala del og |3idel als 4 o 
Bi icies 33] 192! 49) 407; 1996) 2644] 3180 6} 3186 7 49 224, 14 238 
32] +178 79| 180) 595 982] 2242) 7| 2249 { 55| 236 85| 21 106 
ili 33 29, 53, 160, 427; 669 758| | 758] 154 5| 1233] | 116} 195; 1703] 100 6| 106 
32 25} 71 74 168} 338 661| 4) 665 153 9 728 3) 58) 75] 1026 53) 20) 73 
Rd cine 33] 108) 52; 521/ 1282; 1963] 3059 1| 3060 111) 2| 5620 5| 107| 227| 6072 74| 4 78 
32 86 18} 203) 427) 764) 2418 6| 2424 150) 7| 3155] 6} 29) 152) 3499 29 5 34 
Pditavets '33| 1906) 2255) 5625) 17183, 26969] 19232| 198| 19430] 2981| 360 25718| 326| 1652| 3048| 34085] 1583, 214 1797 
32] 1910} 2318) 2131! 6107) 12466] 18514) 327] 18841] 3385] 557| 14348] 348] 1133] 1966] 21737] 1324| 580 1904 
Gelovade ’33]  208| 109| 646 2264, 3227] 1913, 16| 1929] 383| 22/ 3904) 23, 189) 627| 5148] 262| 15) 277 
32] 247 96] 291} 1082} 1716] 2474) 14) 2488 564}  33| 2965) 20) 110) 401| 4093] 258] 79 337 
Connecticut |23| 541| 476| 1565) 4415) 6997] 3588; 53] 3641] 1068, 85, 6164| 103] 664| 1999| 10083] 847| 64 911 
32] 482) 492) 428) 2164) 3516] 2776| 42) 2818} 1150) 147) 4287) 105) 388] 1114] 7191] 605) 131 736 
Didetens 33 | 77; 38 41) 450) 606 751 5| 756 177; 13) 1529, 11! 181| 352! 2263| 131 2| 133 
32 90' 41 23} 221] 375 732 11 743 204, 26) 1030 15| 76) 195) 1546 59 13 72 
Florida 33] 230) 81) 666) 2337; 3314] 4144; 13, 4157] 386, 21) 5592 30) 160, 741) 6930] 355, 35 390 
32] 278) 109) 193) 1181] 1761] 3536) 26] 3562 133) 39! 4209) 28] 92] 477| 5278] 301] 118 419 
Georgia 33) 291/118) 786 3911) 5106] 5706| 5| 5711 519} 21! 9375) 29) 251/ 959| 11154] 313 9 322 
32] 260) 115) 309) 892) 1576} 4006) 21| 4027 534] 55] 52 14/ 24) 184) 422] 6463] 163] 59 222 
Idaho 33 44, 31) 228 576 879 838 6| 844 59| 3} 1129] 64, 116) 1371 37| 3 40 
32 33; 34) 59) 174) 300] 583] 2| 585 76) 4] 737 1 30} 54; 902 29 17 46 
Illinois ’33| 1840) 1768) 5347) 14217) 23172] 15320) 204 15524] 3182! 335) 24008! 309| 2835) 5594) 36263] 1687, 141 1828 
mmen’32] 1683) 1890] 1776) 6498) 11847] 11777] 245) 12022] 2528) 526) 16537] 369) 1897| 2747) 24604] 1415| 493 1908 
| thndihiaeae 33 599) 1039) 2093, 7989 11720] 7302) 26, 7328] 732 42 11434 38) 1006) 1683| 14935] 915) 67 982 
32] 619] 1156] 810! 2958) 5543] 6298 56) 6354] 945 76) 8446 42| 816] 1282) 11557] 821) 317 1138 
aitiie 33 274) 205, 1139 4141 5759| 5487 18; 5505] 412 22 10004; 17] 596) 1251; 12302] 811; 70| 881 
32] 278} 208] 509] 1400] 2395] 4737) 23/ 4760] 474 29! 6881 20) 371] 885| 8660] 550| 176 726 
nines '33[ 232) 232) 855) 3557 4876] 4944) 6} 4950] 411 11; 9401 15| 422! 1439! 11699] 710! 80) 790 
32] 185) 226) 311) 1095) 1817] 3833) 22) 3855 399) 36 5382 15] 221] 720) 6773] 422) 172! 594 
Kentucky 33 460, 260 1287, 3934 aad 3539/21) 3560] 277, 39 7126, 11{ 237, 637| 8327] 288, 19) 307 
32] 335) 279) 396! 1373) 2383] 3561) 20! 3581 306) 22) 4595) 9| 116) 378} 5426] 323) 63] 386 
ili 33 | 125, 96, 739° 1779 2739| 4213) 16) 4229] 227; 30, 6612 24 167 349) 7409] 128; 16) 144 
32 | 97) 119) 321 509) 1046] 3250 22| 3272 265 53) 3982 141 140! 238) 4692 64| 22 86 
Maine '33 93, 85, 453, 1390 2021] 1890 9} 1899] 316 17 2531, 26) 266 692) 3848] 520, 36 556 
32 103! 70} 1738 727| 1073 1614) 11) 1625] 417 35) 2256 34| 203) 597| 3542] 400] 106 506 
Suevdend 33] 502) 254° 841 3155) 4752] 3384 8| 3392] 547 34) 6736 38! 440] 1370! 9165] 500; 49) 549 
32] 366) 328) 348) 1299) 2341] 3854) 14, 3868] 535 61 6648) 40) =225) +836) 8345] 421! 136 557 
Massachusetts 2°! 1256, 729) 3296, 8972) 14253] 12920) 111) 13031] 2358) 173, 17087, 260| 1754| 4696| 26328] 2670) 275) 2945 
32] 1014) 662) 1085! 4982) 7743] 10849) 175| 11024] 2819) 239| 12425! 261| 1463) 3171) 20378] 2266) 593) 2859 
iat ’°33] 1104) 811) 6040 10592) 18547] 24779! 106) 24885] 1755! 185) | i | 
Mich " | | 811 ) | 85) 21989! 183! 2270| 5372! 31754] 3413) 182 3 
ee 32] 1098] 1508) 1126) 4748] 8480] 19729) 225] 19954] 1889) 391) 13551| 201] 1657| 2285 rseral 2363| 735] 3098 
Saati '33[ 513) 261 1143, 5091) 7008] 6430 33, 6463] 791/ 48| 10684) 52) 696| 1527| 13798] 480, 50] 530 
32] 577) 286) 428] 2326) 3617] 5620) 56] 5676 778| 61| 8398) 51] 660] 1175| 11123] 405] 195} 600 
Mississippi 33 98) 33) 238/ 1223) 1592] 2685) 5| 2690 101 6| 5214 3} 49| 374! 5747 65| 3 68 
32 52} 35) 63) 216) 366] 1795) 8| 1803 97| 1} 3000 2} 42! 83) 3225 18 4| 22 
ileal 33 697| 761! 2594) 8559) 12611] 7493! 63) 7556] 983) 67| 16021| 95] 1075, 2370| 20611] 648 67| 715 
32] 649) 1055] 1008) 3815) 6527] 8126) 92) 8218] 1296) 123) 13662) 96] 864] 1628| 17669] 692) 190} 882 
tie 33 122| 59| 345, 986) 1512] 1224 3| 1227 182) 6| 1924| 5| 172) 412! 2701] 142) 15) 157 
"32 85| 70) 85 349} 589 995 2} 997 174 6) 1406) 2} 60) 270) 1918 73 43] 116 
iii '33 151 | 90| 532) 2674) 3447| 3576 7| 3583] 288) 12) 6305) 10) 369} 795) 7779] 249) 13) 262 
32] 171 60) 199} 692) 1122] 3354) 20) 3374 340| 19) 4077| 18} 224) 552! 5230f 139| 66} 205 
ienili. 33 20, 26) «46/213, 305 310 1} 311 53) 4| 428] 8| 34) 87| 614 3 1 4 
32 50| 28) 34 119} 231 308| 7| 3815 112} 12] 390} 7| 23 46) 590 5] 15] 20 
N.Hamp're (33{ 113, 81) 256, 847/ 1297] 15296] 1535] 211) 10 2039 7| 180! 390) 2837] 326, 6| 332 
32 105} 111 86] 644] 946 1270| 16| 1286 268 11, 1433! 10! 127] 302) 2151 189 44 233 
33] 1349! 875) 3213| 7869 ‘aa 9473} 97| 9 | | | | 3 
li aia s 349) | 9570] 2582! 239] 15987) 238] 1796! 5362| 26204] 1246| 11 
y 32] 1365) 1048} 1000) 4847| 8260 soeal 145| 8243] 3076 426! 12730) 233! 1374) 2430! 20269] 1248 +07) sane 
New Mexico aa 57| 5| 174, 494) 730 912) 4, 916] 96 3) 1334 2} 68! 206) 1709 19 1 20 
32 34) 1 4 57 133 238 724 1| 725] = 145] 8 798! 2} 2i| 72| 1046 13] 7| 20 
i, Wats '33 4659) 2832/11226) 26476| 45193] 29113, 453) 29566] 8519 974) 46417| 770| 5739/12906| 75325| 4541| 475 5016 
32] 4337| 3730) 3371) 17159) 28597] 24480) 707! 25187] 10382! 1598) 37114) 695) 4238! 6480) 60507] 4016! 1235) 5251 
| North Carolins,?> 440) 143) 854) 4696) 6133] 6069 24 6093] 356 23 11116) 15) 223) 1220) 12953] 728) 40 768 
| 32 332) 126] 348 986) 1792 4774 7| 4791] 334! 27] 5197| 24) 170] 477] 6229 356 97| 453 
| North Dakota '33 48) 43 139) 915) 1145] 1286 2; 1288] 98 2033 | 99) 323) 2553 35| 3 38 
32 13 26 79| 293 441 1176) 2| 1178] 119 1! 1585 | 69] 118) ry 32| 10) 42 
Ohio '33| 1932) 1973) 6999| 19899) 30803] 18232) 92) 18324] 2274 261) 26536) 250) 2074) 4800) 36195] 2555] 
32] 1384) 2456! 1490) 7009] 12339] 14016] 146] 14162] 1972! 339) 15683! 191! 1396! 2910! ail 3018) anil 3488 
line '33 | 309| 217| 1803) 3710; 6039] 5306) 17, 5323] 656 44)! 13000 37| 385| 1382 15504] 184) 24 208 
32] 269) 272] 572) 1138} 2251] 4294) 22] 4316] 604 64! 7008! 23! 172! 790] 8661 122 13) 165 
Cents 33 | 224) 195) 645| 1713! 2777] 2136) 17| 2153] 241 13, 2934) 10) 115! 374) 3687] 237) 13 250 
32] 169] 154) 154) 563) 1040] 1617) 24| 1641] 290 19| 1837 9| 118/ 204] 2477] 8s| 47] 135 
er a 331 3395| 1742) 7850| 21380 34367] 20936! 160) 21096] 4191 348 32150) 359) 3706) 7460 48214] 2991) 227, 3218 
32] 3172) 2436) 2575) 10898) 19081] 17088! 215! 17303] 4409) 475) 23626! 408) 2117! 4259! 35294] 25341 714! 3248 
ie ei 33] 276, 314) 407) 1965] 2962] 1968 18) 1986] 391 19) 2962! 41! 178! 772! 4363] 312! 25 337 
32] 277) 321) 184) 1003) 1785] 1365) 22) 1387] 444! 45) 1889) 48] 114! 492! 3032] 281) 63) 344 
a Carolina2>| 121/58 561, 2273) 3013] 3153 2) 3155] 159 2) 6095, 3! 103) 460) 6822] 310 8| 318 
32] 89! 113) 134) 349) 685] 2124) 4| 2128] 173 1) 2643 7|  57| 189] 3073 126} 40! 166 
a Mis ’33| 63) 50 249° «-715) 1077] = 1035 2) 1037] 71 4 1766 2) 138) 238) 2219] 69 4| 73 
32] 95! 61! 127| 353) 636] 1049) 2} 1051] 108 2) 1353) 7| 149] 138] 1757] 49] 15] 64 
RR 33 | 241) 135) 648) 3503) 4527] 3769 13) 3782] 240 23 7663) 19! 262) 548! 8755] 369| 14 383 
32] 209! 153! 302 955| 1619] 2935) 14) 2949] 265 31| 4242] 25) 129] 212] 4904] 213 37| 250 
Tie "33] 1054) 421) 2427) 10280) 14182] 16844 44) 16888] 1503 77 36079) 56! 701) 3271) 41687] 681) 35) 
32 858| 510) 823] 2022) 4213] 12669! 63] 12732] 1697! 118] 17993) 83! 319] 1392! acai 411} 122| pie 
Utah 3 75| 65) -” 992) 1387 881) 6| 887 127| 7) 1397] 3) 110! 177) 1821] 136! 9 145 
32 11{ 54! 67 171 303 712| 5| 717 130) 7| 878) 4/ 57| 108] 1184] 101 36) 137 
a ‘33 87 45) 165! 610) 907 744| 1; 745 135 5| 1027| 12) 125! 311) 1615] 238! 23) 261 
32 73|  =47| ~=91| 378] 589 872} 3|_—8754 234! 7/1042 9} 110] 245| 1647] 213) 50! 263 
Virginia '33 306 341| 953! 3263! 4863] 5131! 12) 5143] 396) 18)! 7838! 15| 296! 1203 9766] 529) 30) 559 
32 292) 383! 448) 1146) 2269] 6165) 22) 6187] 563) 58] 7601! 26) 171) 888] 9307] 500| 120) 620 
Washington |32! 350) 301/ 1258! 2868! 4777] 3225! 21) 3246] 445! 25! 4465 17| 549| 686! 6197] 447| 25) 
s 32] 335) 281) 280! 1173! 2069] 2634! 29) 2663 519| 35! 2535] 24! 300] 443] 3856 a 105] a 
West Virgini 331 364. 168! 1128) 3120! 4780] 3106) 15| 3121] 243! 18! 4477) 14] 286) 646) 5684 
Simla +39] 269! 165! 349) 1016] 1799] 2302| 15| 2317] 234) 24) 2978] 19! 144) 448 ons 308 al 7 
Wisconsin  /33! 481! 406) 1764) 4734) 7385] 5241, 29/5270] 789) 62/ 7926/75! 902) 1872| 11626] 821! 89| 910 
a 472! 476! 557) 2288) 3793] 5018] 30] 5048] 1101! 136] 7535 71| 654| 1224] 10721] 773] 282! 1005 
Wyoming 33 39/20) 202) 428! 689] 520| 3} 523[ 99) 1024| 2} 51! 157| 1333] 92 2 94 
a 63} 18] 67| 239) 387] 582! | 5382] 137! 6] 741| 1} 53| 76] 1014] 90) a 105 
Dist. of Col, '33! 313) 145) 890) 1428| 2776] 3499) 23] 3522] 489) 38] 4008! 25) 427| 1042) 6029] 365) 32 
32] 240! 291! 317) 806) 1654] 3047) 56] 3103 521| 74| 38980! 21] 356] 746] 5698 | 333 a ‘or 
Total 33 | 28008 20546 81699 '237491/367744 | 292773 2001/|294774 | 43010! 3783/464490| 3604/34429/83216/632532 | 34821| 2867| 37688 
32 | 25394/24629|25991/101686!177700 | 246603|_3018|249621 | 48016! 6101/314107| 3678/23552'46573/442027127484! 8422| 35906 
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BY MAKES AND STATES, ELEVEN MONTHS, 1933-32 


S’BAKER GR’P | W’S-OV’D GR’P NON-AFFILIATED MANUFACTURERS 


STATES 


Franklin 


Alabama ’33[ 87, | | | | 14) 17 14026 
a — "32 1 84) 88) 172] 168) 15) 18: 5s 39] 2] 1 69) BA 2 5s 7967 
Arizona "33 I 75 48 19 13 3422 A a qj ll a r eA rs 


_65| 63} 128t 20) 2: f _ 71} 20 2365 
33 44 25. } | Z 36 12 § 11407 
327 32) 48 : 3: ‘ 81 12 ‘ ‘ 7042 
733] 1957| 2019, 3976 2391 740| 297) 117 } 492 7 759| 671 143 z 5 93159 0 r 
32] 2137] 2681| 4818] 700) 395 1095] 1143 66| 1223] 628/ 50] 1339] 720/ 230) 268 65: 67186 


Colorado '33 93) 155) 107 6 65 | 4 3 65 29 135 62) 23 1 11369 
32 140; 219 9 97 14 9 190 57 24 2! 9912 


Comnsetiout = 315, 406; 721] 151 161 | 77; 15) 19) 43) 182) 142 1) 232) 263) 51 5 23658 M oto rd 0 m 
ie 32 326 131 757 224) 3! 259] 194) _ 55) 296 142 21} 419) 3802) 50 __ 26] 16888 
"33/39, 34, 73]Ss«18 18] 10; 7 | 4 5) 13 24, 44,3 3963 
32] 43) 44] 87 15) 47q 7] | 8} i} 45} 8} 22] 3040 
Florida "33 98| 82, 180] 476 479| 45| 937, 53) 23) 116, 21 3) 36, 46, «6 16773 
32] 69! 95) 164) 118) 13) 131} 118] 109) | 45) 168) 72/  82/ 101| 77| 16) 34) 614] 12751 
’33[ 197| 239, 436] 241) 243] 60) 209, 35| 18 118 106) 3) 31) 85 6 23672 
32] 210) 250) 460] 148 160 42| 30 | 29| 115) 138 24] 129] 93] 21| 26] 171 13726 





Arkansas 


California 





Delaware 











Georgia 


Idaho 733) +26) +18) 44) +20). «»21;~+«2! 8) 1 | i| 24 . 2s) 3 4 4) 3272 
ea "32 24} 26) 50 28} 9| =37f 27] 8 ete 3} | 55|_ iY | 7; 19] 2068 
33 692) 1192) 1184 689 43) 732 385 21; 166) 113) 619| 409 4| 705! 816 181 55 83042 
°32 807) 1828] 2635] 1586) 200) 1786] 1028) l | 117) 910! 659 76| 1467| 882/ 232! 218| 340 60732 








Illinois 





'33| 607| 755| 1362] 454, 5| 459] 250) 44) 129, 3) 301) 121 8} 101) 107) 16, 39) 28] 37933 
32] (552| 739| 1291] 875! 44) 919] 378) 10! —|_— 39} 313) 190! 119] 263) 149]! 28) 54) 118] 28463 
*33| 255; 285) 540 119 5| 124 18 149 1} 69 75 | 128 56| 6 30, 22] 25673 
*32 259| 247] 506 548) 32) 580 93| 3 98 62 | 217 86| 6| 38 67] 18301 

23503 


Indiana 





lowa 


"33[ 321, 262; 583] 194, 6 200] 28 15} 6} 99 50) 3) 96 30° 16 47) #4) 
32] 217! 207) 424] 395) 34) 429 97] : 10-91! _—«68 7| 160) 36) 28} 21/ 35 
Kentucky saz] 2ot! 01) 62) ass|_49|_arol_ is) ts|_ | 13/_es!_oo|__aol_ 99) 65 ta) ao) ....-Hotel Lexington is 
i [1355/46 4) 200331713113] _to1ss| the place to stop in New 
‘sa)303|_180 338] 121) 130) 30 _ 15/92] 30] __5|_295 881 111 36 11} York during Automo- 
ins ‘s2| ono) ans) ser} are) a0 sity 235 [20 its 113) 3) 969 Ta as) iz1s1 | bile Show Week. 


Kansas 








Louisiana 


Maine 








331 600| 923) 1523] 426 434] «#111 86 68) 108 
*32] 821! 1168] 1989] 629) 789] 465 , | 124| 526! 560 1 


384) 482 914) 610! 146) 261; ~~ 61718 
: | 1650! 680! 202) 233) 168] 49439 


Michi ~°33] 532) 547| 1079] 398 402] 116 436, 7) 580| 252 1) 212) 420) 26) 283! 103] 82711 

sn nll 32] 761) 705! 1466] 636) 59) 695] 300 12! _ 803! 865! 65) _425| 469! 91! 320) 186] 57203 # CONVEN I ENT 
"331 367, 472 839] 258 4, 262] 45 50 177| 285 166) 179! 18) 79 66] 29982 
231 5| 322! 206] 22) 79 50 23894 

aT "331 31° #50 81f 21 23] 9 5 3 2 6 | 45) 4 | 10340 

Mississippi 32] 74) 59) 133] 56 2} 58f_—S tt | 14 30 95| 10 2 | 165782 to the Hotel Lexington from 
733] 353) 437) 790] 412 427] 102 39| 33) 282) 165 8| 268! 196) 107; 89! 25] _44037 

Missouri 32] 330! 542) 872] 907 1026] 469 1; _—|_30|_ 418) 307/ 86! _552/ 211/ 120] 135! 151) “87674 Grand Central Palace. 

eas "331 95| 72) 167] 33 | 36] 9 7) 31)'~=S§ | 565 10) 7 6 2] 5972 
ee 32] 38! 78! 116f 81! 17) 98] 24 | 8| 23! 10] 6| 93! 7 5} 12] 37 4059 


33] 152) 195 347] 93 3 961 39 63 33 | 59) 40) 10 15790 
Nebraska 32] 171! #163! 334] 364) 33) 397] 46 _ 4/83) 48) 4) 106) 331! . 11032 ae 


Nevada 


Massachusetts 





Minnesota : 
Diagonally across the street 


9 
°32] 363! 490) 853] 615 684] 130 | 8] 287 

1 

1 











18 
33] «22) «16S 38fsi8tsid 9} 4 | / 10) ] | 3 | 1] 1309 
32] #3618! 8446) 64] 12| 12] f 13 3 21) f 4 1309 Rooms with private bath from 
: 33] 129 111, 240] 29 291 54, 19 | 84 | 6527 : ' 
New Hampshire 32] 133! 116) 249] 90) 12 102 86 19 si yosl : 29 “| 5398 $3 single, $4 double, suites 
331 587 924 1511] 445) 25) 470]  «48) 336| 336) 7| 472 141| 134] 55038 from $10. Food prices equall 
New Jersey 32] 858) 1315) 2173] 886) 269) 1155 556! 461 76' 1096! 758] 287| 180] 253] 46046 $ e — 
- 33] 38 34 721 4 4] 3) 7| 10) ‘1! 7 2 3483 reasonable...breakfast from 
New Mexico 32) 24! 19) 43f 4) a) if: 7 |} 2} 21} 10) 2} of 2148 
New York 331 1408 3466 4874] 2385 2490] 1494) 1314) 31] 2023) 1850) 629! 164] 172041 
ae FOr °32] 1790! 5724! 7514] 3268 1051] 442) 1888! 1570! 353! 3916) 2394! 721) 664] 145815 with dancing to Little Jack 
ae : 331 175 133 308] 108 108 | 58 6! | 56! 44! 19! 5] 26971 ee ; me 
North Carolina 435) 117) «95! 212] 145! 5° 150] 2s} 24) 2 45! 50! 5| 1734 14116 Little’s amazing music in the 
331 47 «2933 80 25] 1 | 12 4) 4] 5158 : 
North Dakota 32] 68 11! 109 wis 5 18 3) ‘ 48 3} 3] 11] 3937 Silver Grill for only $1, and up. 
. 33] 951) 1244 2195] 17174 «404 839) 489| 522) 117| 189) 43] 95478 
Ohio 32] 963) 1107) 2070] | 257) 2105] 841 818} 772) 59! 955! 555! 81{ 212) 228] 60297 


—<— 33) 130, 181| 311] 69 731 101 52 | 70| 37) 24) 16 71 27802 @COMFORTABLE 
Oklahoma 32] 121! 163! 284] 199 9| 208] 102 li 51 3! 104! 102) 24! 25) 28] 16386 


"337 54) 132) 186] 53) 551 18 | 16) 168 105) 41, 10° 40 4] 9557 
Oregon 32] ~=—88]} (162) 250] 99) 43) 142] 37 ; 11| 132! 2| 198! 40) 8} 25| 38 6188 
: 33] 1050) 1236) 2286] 1080/ 14 1094] 364 179 218) 126, 987| 780 765, 936, 153) 339) 104] 115229 rivate bath. running ice water: 
Pennsylvania *32] 1278) 1842! 3120] 2840! 295) 3135] 1006 38 | 211] 1250) 1794! 137] 1837] 1033) 185] 345] an 89414 e . e ’ 
at 33) 73) +140 213] 118) 118] 23. + +3| +~+9| 24) 66 67 129, 44) 45, 69| 4] 10463 new, modern and comfortable, 
Rhode Islan 32] 152) 128) 280f 159) 18! 177f 78) | | 34) 96) 80) 3) 167' 71| 46! 42) 40 7662 Finest beds and matt 
i ae "331 «52) 46) «(8212 212] 25 226 = 11) | 15) (34 22; 16,1 | = saAYSs«13974 7 oor 
one eres (sai 15 28} 73] 39! 1| 404 42 +1 11 49) | 17 19! 5 3} «48 6397 Superlative service assured 
33] 101) 71! #172] 22 22] 5 20, +22 23 s 1| 4693 : 
32) 98! 79) 177 74 8} 82] 10 | 26} 33| 41) 39) 6 4] 3907 by Hitz-trained employees. 
T 33] 159) 225; 384] 273 3) 276] 24 304 89| 22 1| 64) 48] 4 18852 
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Code Takes Horsetrading Out Of Auto to Industry 





districts in the state — asking 
these county chairman to elect 
one representative from _ their 
group who would serve as an 


Code Will Prove Benefit 


Majority 


of ‘Dealers Are 


Advisory Board member. With 
this procedure, keeping in mind 


To Finances of Dealers 


the dealer representation, it would 


This is the second installment|ing each trade area to coOn-|be entirely in the hands of operat- 
of the results of the survey con-| trol its own area. |ing dealers. 
ducted by Automotive Daily News With this organization com- 


Following this method, we have 
among the chairmen of the State| approximately 80 per cent of the | pleted we called a meeting of the 
Code Advisory Committees. dealers operating under the code| advisory Board and elected 
It shows that the thought that| and using the Used Car Guide. chairman, secretary and treas- 
was seen to be so predominant in The only opposition that we|urer. This Board, as you know, 
many sections of the country is| have found to the code is among|controls a general Code enforce- 
not confined to those sections| dealers who do not understand| ment in the State of Indiana. 
alone. Every Advisory Board] its operation. We, of course, ex- 


that participated in the survey/ pect to have some violations, but 


has reported that a majority rep- 


resentation of its dealers was sat- 
isfied with the code, and willing 
to work along with it. 

Reports on the workings of the 
Code range all the way from 
favorable to highly pleased. It’s 
success seems not to have been 
bothered by state borders, or sec- 
tional barriers. But here — you 
can see for yourself. 





Code Esteemed 


Highly in S. Dakota 


By E. J. WINTERSTEEN 
Chairman, So. Dakota Advisory 
Committee 

The Retail Automobile Dealers 
Code is off to a good start in 
South Dakota. 

The state is divided into nine 
districts with a committee in each 
district and further subdivided by 
counties with a committee in each 
county. 

A number of group meetings 
have been held throughout the 
state, and I would say that 50 per 
cent of the dealers have signed up 
and paid their dues. Dealers, 
generally, are beginning to realize 
that they will save the member- 
ship fee of $35 on one deal. The 
number of licensed dealers in 
South Dakota has dropped from 
over 1100 to about 250, and the 
250 that are left see in the code 
the answer to a long-felt need. 

I believe that it is going to be 
a life saver to the Retail Dealers 
in this section. 





Maine Dealers 


Save Money with Code 


By R. M. BONNEY 
Chairman, Maine Advisory 
Committee 


We have a difficult problem in 
Maine because we do not know 
how many real dealers we have. 
That may sound strange to you, 
but dealer plates have been issued 
to farmers, grocers, garages, boot- 
leggers and almost anyone who 
made application. It was neces- 
sary for us to send out question- 
naires to the whole list and in 
spite of all our effort there are 
over 250 who have not answered. 
We feel that there will be 350 to 
400 legitimate dealers in the state 
and if that estimate is correct, we 
have about 60 per cent of the deal- | 
ers already signed up or who have 
signified their intention of signing 
up and buying the Used Car} 
Guide. 

We find that as the dealers 
study the code and become more 
“code conscious” they are glad to 
line up with the program and we 
have had a great many dealers 
say that they have saved two or 
three times the cost of their book 
in the first few deals that they 
made under it. 

We feel in Maine that this is 
the first real chance that a dealer 
has had in the retailing business 
and at the same time we take 
nothing away from the public 
which they are justly entitled to. 





Tennessee Trade | 


See Profits in Auto Code | 


By JAMES 8S. FRAZER 
Chairman 


Tennessee Advisory Committee | mittee elected by the dealers. 


The automobile retail dealers 


in this state have been very well | of representation for the Advisory 
organized by having the state/| Board, I called a district meeting 
in each of the 12 Congressional 


divided into five divisions allow- 





we believe that the majority of 
the dealers will attempt to carry 
out the provisions of the code as 
nearly as possible, as they realize 
that if this is done their per- 
centage of net profit will climb 
very rapidly. 


Georgia All Set 
Under Code Guidance 
By J. E. SMITH 


Chairman 
Georgia Advisory Committee 
Geeorgia is well organized 


under the code. 

We have a State Advisory Com- 
mittee of eleven members, and 
there are nine local associations 
affiliated with the State Advisory 
Committee and several of the 
local committees have paid ad- 
ministrators, giving their entire 
time to code work. Practically 
all the dealers in Georgia are 
members of associations, support- 
ing the code. We believe that 
almost every dealer selling more 
than ten or twelve cars per year, 
is a subscriber to the Used Car 
Guide, and is paying one dollar 
per new car sale for the en- 
forcement of the code. 

It is too soon to talk about 
prolits in the code. Many dealers 
have had their expenses con- 
siderably increased and this will 
be one of the outstanding reasons 





for practicing the trade sections | 
of the code. 

The dealers of Georgia are 
hopeful that next year is going 
| to be a very much better year, 
;}and that 
|} many of the evils which have 
| practically wrecked the automo- 
bile retailing business and made 
it extremely difficult for deal- 
ers to remain in business and pro- 
tect their investments. 


No Salaried Jobs 
Under Indiana Setup 


By W. J. ROBINSON 
Chairman 
Indiana Advisory Committee 


We believe that the rebates in- 
volved in Plan number two for 
Code operation will more than 
cover the operative expenses of 
Code enforcement and general 
function. 

We have not engaged paid 
administrators at this writing. I 
| feel that violations can be handled 
by the State Advisory Board and 
if and when prosecution is neces- 
sary, employ an attorney for this 
work at less cost than maintain- 
ing men in this capacity the year 
around. This however, is on trial 
only and the policy may be al- 





tered. 

I have organized Indiana in the 
absence of a state dealers organi- 
zation on the following basis. 
After calling a general dealers 
meeting of all franchise dealers 
in-the state, they were asked to 
elect at this meeting a county 
chairman. This was accepted last 
August. Counties that were not 
epresented at this meeting, which 
by the way were very few, were 
organized shortly afterward, until 
all counties in the state were 
organized with county chairman 
supported by an executive com- 


Then to secure a cross section 








1 the code affords a|vania is one of education. 
splendid oportunity to stamp out|are spending considerable money 


I feel that an organization as 
outlined above is better than an 
arbitrary state group that would 
be controlled by paid factions or 
groups, and prohibits a possibility 
of any buck passing of respons- 
ibilty from dealers to appointed 
executives. 

In the event of any mistake of 
county chairman, the Advisory 
Board members or officials, we 
always can advise the dealers that 
they were elected by the dealers 
and represent the dealers from 
their respective districts. 

We estimate at the present time, 
that before we are through with 
our organization work, that about 
75 per cent of all dealers will have 
joined NADA. 

There isn’t any question but 
what NADA activities with Code 
work has strengthened dealer or- 
ganizations where they have been 
conspicuously absent in the past. 

These organizations are very 
important as you know, for the 
protection of dealers’  invest- 
ments. Dealers in this business 
must recognize one another, at 
least to the end that we under- 
stand one another’s functions of 
competitive trade and it is my 
observation that this very thing 
is taking place now in dealers 
organizations as a result of Code 
interest. 


Don’t Chisel 
Under Code in Penn. 


By GEO. G. McFARLAND 
Chairman 


|this state are completely organ- 


started operating under the Code 
or have signified their intention 
to do so. 

It is rather hard to determine 
at this time how the Code is 
working on account of the fact 
that the most vital part of our 
Code, the Used Car Trading por- 
tion, has only been effective with 
dealers who are selling 1934 cars. 
The fact that dealers were per- 
mitted to carry on their used 
car trading without reference to 
the Code has still left the new 
car business for the most part 
in a demoralized condition. 

I can frankly state that the 
consensus of opinion among the 





Satisfied Code is Fair 


the profit standpoint of our deal- 
ers the Code is going to work 
very advantageously. 

I have had splendid co-operation 
from every section of the state 
and the movement is growing 
constantly. I believe that within 
another three months over 75 
per cent of the dealers in this 
state will be members of the NA 
DA and actively engaged in up- 
holding all the provisions of our 
Code. 


Rhode Island 
Dealers Near 100% 





dealers in this district is that 
the Code will be our very salva- 
tion, and only in isolated cases 
do we find a dealer who is not 
thoroughly sold on the whole 
proposition. We realize that 
from now on the success of the 
Code will be measured by dealer 
co-operation and strict but fair 
administration. 


Says Code Will Make 
Merchants of Dealers 


By H. H. HART 
Chairman 
New Hampshire Advisory Com. 


The automobile retail dealers in 





ized as to associations. There 
are 12 active associations in the 
state, including the New Hamp- | 
shire State Assn. Most of the} 
dealers are very much interested | 
in the Code and I feel quite 
certain that practically all of | 
them will support it. There are 
a few who have not as yet pur- 
chased their valuation books; 
owing to the fact that they have 
nothing to sell at the present 
time. 

In regard to dealer profits we 
all feel that under the code we 





Pennsylvania Advisory Committee 


Our greatest job in Pennsyl- 
We 


to put the Code across, in line 
with its provisions. We are pay- 
ing particular attention to the 
accurate reporting of used car 
sales, and are trying to eliminate 
a practice that has grown up 
over a period of years, that is 
inflating used car prices. 

All used car sales in the state 
are to be reported through six 
Code Administrators. They are: 
H. E. Cardoze Jr., Philadelphia; 
E. W. Adair, Wilkes-Barre; H. 
N. Morgan, Harrisburg; E. L. 
Shellenberger, Altoona; A. C. Ben- 
nett, Pittsburg and C. L. White, 
Erie. 

We have received practically 
unanimous consent in Pennsyl- 
vania to go along with our Code 
—a wonderful feeling prevails in 
the minds of all dealers and they 
look forward to a good year. We 
find that dealers as a whole are 
anxious and willing to co-operate 
to this end. Practically every 
county in the state has been or- 
ganized or joined to some county 
already organized. 

There is little disposition on the 
part of dealers to chisel and a 
decided willingness to bring to 
time, any dealer who violates the 
Code. 





Coast Happy 
Under Code Method 


By T. F. KILMARTIN 
Member 
Northern California Committee 


Our district includes Northern 
California and a large part of 
Nevada, and it has been, I think, 
very well organized. I do not 
believe nty guess would be very 
far off if I said we were 90 per 
cent organized. I believe that 
fully 90 per cent of the dealers 
in this district have already 


| traders. 





will be able to retain the profits 
that are set up for the dealers, 
not only by the factory, but by the 
accessory houses. The Code as 
yet has not had a fair opportunity 
to demonstrate itself, as it became 
effective at a time when in the 
northern part of the state there 
are very few sales made, and 
also when most of our dealer’s 
stocks are quite depleted. 

The advent of the Motor Ve- 
hicle Retailing Code is in the 
opinion of the New Hampshire 
State Advisory Committee the 
dawn of an era in automobile re- 
tailing, that will make merchants 
out of the dealers and not horse- 


Few Complaints 


From Colorado Dealers 


By T. M. BOTTERILL 
Chairman 
Colorado Advisory Committee 


Colorado is almost completely 
organized to administrate the 
provisions of the Motor Vehicle 
Retailing Code. We have divided 
the state into nine districts—each 
one of these districts being under 
the supervision of a member of 
the state advisory committee, and 
each town within the district has 
selected an executive committee, 
so we now have the necessary 
machinery to properly handle all 
Code matters. 

So far, the Code has worked 
excellently and out of some 400 
dealers we have about 250 mem- 
bers of the NADA. Every dealer 
seems to be heartily in accord 
with our work and seems to re- 
alize the very great importance 
of living up to the Code in every 
detail. 

Although I am receiving a 
tremendous number of questions, 
I have been rather astonished at 
the small number of real com- 
plaints that have come in from 
any section of the state. 

There is no question that from 





| State advisory committee, 


By A. W. HOWARD 
Chairman 

Rhode Island Advisory Committee 

The Code of fair competition 
for the Motor Vehicle Retailing 
Trade is being adhered to very 
enthusiastically by the Automo- 
bile Dealers in Rhode Island. 

The only active association in 
Rhode Island, is the Rhode Island 
Automobile Dealers’ Assn., which 


| has practically 100 per cent mem- 


bership of new car dealers. Of 
this membership 100 per cent are 


| solidly behind the Code. 


The used car dealers in this 
state have no organization but 
many of them are subscribers to 
our Official Guide and we be- 


|lieve that most of them are ad- 
|hering to provisions of the Code 


as it relates to them. 

We believe that the code is of 
great advantage to the buying 
public as well as to the dealers. 
We have had very few complaints 
and most of these have been due 
to misunderstanding and lack of 
knowledge. The year 1934 should 
be a profitable year for all reput- 
able dealers who make full use of 
the Code and its protective pro- 
visions. 


Iowans Show 


Enthusiasm for Code 


By J. A. PEVERILL 
Chairman 
Iowa Advisory Committee 

More than 700 of the estimated 
1,000 active and going automo- 
bile dealers here have signified 
their intention of coming under 

the code and supporting it. 
Seventy-eight of the 99 coun- 
ties in Iowa have formed county 
automobile dealer organizations 
and have elected executive com- 
mittees. The chairman of each 
local executive committee is to 


| serve as a member of the state 
| advisory committee. 


The state has been divided into 
fifteen districts, each district 
electing one man—a new or ex- 
clusive used car dealer—to serve 
on the executive committee, which 
acts as a policy board. 


Authority for code compliance 


|and enforcement has been dele- 


gated to what we choose to call 
a “Code Compliance Director,” the 
employed representative of the 
and 
also to the secretary of the state 
automobile dealers’ association. 


With only a limited number of 
1934 makes available for distri- 
bution, it is exceedingly difficult 
to measure the effects or benefits 
of the code; however, a great ma- 
jority of the more active and 
representative dealers express 
marked enthusiasm for the code, 
many of them reporting a ma- 
terial improvement in profits in 
various departments of their 
business. 

The benefits of the code to this 
industry can scarcely be ques- 
tioned. Many dealers, however, 


express the view that the out- 
come of the code and its benefits 
to the dealers will depend upon 
the will and the sympathetic sup- 
port of the major producers. 











Brilliant Company Gathers 
_ As NACC’s Honored Guests 


(Continued from Page 1) 
managing editor of Collier’s and 
now news commentator of the 
National Broadcasting Co., deliv- 
ered a talk that contained much 


of hopefulness for the future. 
“The 


more wage earners,” 
The country 


are working. 


are getting billions from the pub- 


lic purse, and the policy, although 
is being enacted of 


not stated, 
buying our way out of the de- 
pression. 


Leaders Will Still Lead 

“The New Day and the New 
Deal will improve human condi- 
tions of living, they cannot 
change humanity. Leaders will 
still lead and the impulse to en- 
terprise will still be rewarded, but 
instead of rugged individualism 
that is too often ruthless indi- 
vidualism, property will be made 
more secure, if less cornered, be- 
cause more will have some to 
protect.” 

“Senator” Edward Ford, a per- 
ennial fixture on the program, 
amused the crowd with his hu- 
morous observations on the new 
models. 

An imposing array of distin- 
guished guests occupied places of 
honor at the speakers’ table and 
all of them took their bows as 
they were introduced by J. E. 
Fields, president of Chrysler Sales 
Corp. 

Toastmaster Alvan Macauley, 
president of the NACC and the 
Packard Motor Car Co., paid high 
tribute to the celebrities who 
were drawn from many lines of 
endeavor, in which they have 
achieved distinction. Never be- 
fore have men known as moulders 
of opinion been so numerous 
around the head. 

Among the honored guests at 
the head table were: M. H. Ayles- 
worth, president of the National 
Broadcasting Co.; A. W. Robert- 
son, president of the Westing- 
house Electric and Mfg. Co.; Karl 
A. Bickel, president United Press 
Assn.; D. A. Crawford, president 
of the Pullman Co.; Winthrop W. 
Alerich, president of the Chase 
National Bank; George Horace 
Lorimer, president of the Curtis 
Publishing Co.; E. Aed, chairman 
National Cash Register Co.; 
George H. Houston, president 
Baldwin Locomotive Works; 
Charles J. Hardy, president of the 
American Car & Foundry Co.; 
Kent Cooper, manager Associated 
Press; Lewis H. Brown, president 
of the Johns-Manville Corp.; Lio- 
nel J. Noah, president American 
Woolen Co.; W. W. Atterbury, 
president of the Pennsylvania 
Railroad Co., and Daniel Willard, 
president Baltimore & Ohio Rail- 
road Co. 

Other guests at the president’s 
table, all heads of allied associa- 
tion, were: 

Axtell J. Byles, president Amer- 
ican Petroleum Institute; T. E. 
Courtney, president National 
Assn. of Finance Co.; Henry I. 
Harriman, president Chamber of 
Commerce of the U. S.; F. W. A. 
Vesper, president National Auto- 
mobile Dealers Assn.; Dr. H. C. 
Dickinson, president of the Soci- 
ety of Automotive Engineers; 
Mason T. Rogers, president Motor 
& Equipment Manufacturers 
Assn.; Thomas P. Henry, presi- 
dent American Automobile Assn.; 
Henry S. Sutphen, president Na- 
tional Assn. of Engine and Boat 
Manufacturers; Virgil Jordan, 
president National! Industrial 
Conference Board, and D. R. 
Grosman, president Canadian Au- 
tomobile Chamber of Commerce. 

Prominent officials of automo- 
bile companies and directors of 
the chamber at speakers table 
were: 


A. J. Brosseau, president 















































NRA has demonstrated 
that it is possible to spread the 
same work further to embrace 
he _ said. 
“The other alphabetical agencies 
have served, some of them, with 
more faults than finesse, but they 
is 
moving. Farm revolts have died 
down. Great strikes and lockouts 
have at least suspended. Millions 






AUTOMOTIVE DAILY NEWS, WEDNESDAY, JANUARY 10, 1934 


Hupp Goes Strong for Aerodynamics 








(Mack); Roy D. Chapin, president 
(Hudson); Walter P. Chrysler, 
president (Chrysler); E. L. Cord, 
chairman of the board (Auburn); 
T. R. Dahl, vice-president 
(White); Byron C. Foy, president 
(De Soto); Robert C. Graham, 
vice - president (Graham - Paige); 
Charles D. Hastings, chairman of 
the board (Hupp); Paul G. Hoff- 
man, president (Studebaker Sales 
Corp.); L. A. Miller, president 
(Willys-Overland); Alvan Macau- 
ley, president (Packard); C. W. 
Nash, chairman of the board 
(Nash); Alfred P. Sloan jr., presi- 
dent (General Motors); Alfred H. 
Swayne, vice-president (General 
Motors); Fred J. Haynes, treas- 
urer; Donaldson Brown (General 
Motors), chairman of the NRA 
code committee. 


























The new Hupp Aerodynamic models give a real thrill to the lover of this type of design. These series is 
offered with either six or eight-cylinder power plants. For the benefit of others, Hupp has a low-priced 
six line which is known as Series W. 
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* and several of them have been | calendar and may be heard early. 
Solons May placed on the calendar. The bill to be brought up in the 
‘ In the Senate, S. B. 19 has a} Senate also provides for slight in- 

Cut Tag Cost favored spot, being the second bill| creases in tags for Ac 
iil niall e|to come up during the session.| The present svs sed i is 
In Mississippi | Number one spot is taken by a| dione oe we an petted 
we | series of state reorganization bills| hundredweight and the assessed 
and as soon as these are passed | valuation of cars. Under this sys- 
upon the bill reducing tags to a/tem tags cost about twice as 
flat fee of three dollars for cars| much as under the plan proposed 

weighing less than 2,000 pounds, | hy Senator Gregory. 

six dollars between 2,000 and 3,000 A further move to benefit the 
pounds, and nine dollars for cars| qutoist is included in the Senate 
weighing over 3,000 pounds, will | pill postponing the final limit for 
be acted on. buying tags to Feb. 1 instead of 
In the House H. B. 19 provides | Jan. 1 and in case the licenses are 
for tags to be issued on the basis| reduced owners who have pur- 
of one dollar a cylinder. This bill| chased tags will be given a 
also has a favored spot on the | refund. 
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‘--a word in 
edgewise’’ 





Jackson, Miss., Jan. 9.—(UTPS) 
—As the Mississippi legislature 
convened here last week a new 
shuffling of cards appeared on the 
horizon for automobile owners 
and dealers in the state. A re- 
duction of the price of automo- 
bile tags to a level to compare 
with those Georgia put into effect 
last year appears to be certain of 
passage as several bills have been 
written in the Senate and House 






(Continued from Page 4) 


Show and what it has accom- 
plished. It is probably a little 
hard for many of us here in New 
York to realize that for every 
man who is able to get his im- 
pressions of the Show first 
handed, through his own ears and 
eyes, that there are literally 
thousands, from coast to coast, 
who wait for the printed word. 
We are equally sure that of this 
number there is a considerable 
percentage who this year, more 
than ever before, will look to 
“the little spokesman of a great 
industry” for our report. 
a of or 

ONE CANNOT FAIL to be in- 
terested in the change which re- 
peal has brought about in show 
activities. No longer is it neces- 
sary to “go to someone’s room” 
to have liquid refreshment. 
Liquor by the glass is sold in 
every restaurant. And yet one 
sees very little drinking publicly 
and less than ever before, in our 
humble opinion, privately. There 
is undoubtedly less money being 
spent than in the good old speak- 
easy days and surely fewer big 
heads from bathtub gin and 
needled beer. Those words al- 
ready begin to sound a little 
Strange, don’t they? In a few 
years we'll have to explain to our 
grandchildren what they meant. 

* oe * 




































































WE HARBORED the idea that 
the admission prices, 55 cents 
afternoons, 75 evenings, at this 
year’s Show were still too high 
and cut down Show attendance, 
but our personal opinion now is, 
that a lesser price would have so 
packed the Palace that the crowds 
could not have seen the exhibits. 
I have heard it rumored this 
week that already there is some 
agitation to take next year’s 
Show to the Port of Authority 
Building, where the Ford show 
was held recently, and which is, 
I believe, the only one in New 
York with more than enough 
space for the largest show. It is 
quite a way downtown, but it 
begins to appear that this auto- 
hungry crowd would go to Brook- 
lyn, if necessary, to see the new 
cars. 









* * * 


THIS WEDNESDAY issue will 
be the last until our regular re- 
view issue on Saturday. We are 
happy over our accomplishment 
in getting the news to Detroit and 
back here in ample time, thanks 
to the teletype and the efficient 
co-operation of the editorial staff 
and our printers in Detroit. There 
has been no delay and we have 
had a score of compliments on 
the excellence of our printing, 
which made possible the repro- 
duction of the photographs of the 
new cars and their component 
parts. We have literally covered 
the auto front and we appreciate 
the generous co-operation of the 
many men in every branch of the 
industry, who have worked early 
and late to help us. 





Anverson- Zjax 
tcel SPRING COVERS 


ANDERSON MANUFACTURING COMPANY 
CAMBRIDGE, MASS. 
Detroit Office: 2-244 General Motors Bldg. (Mr. Geo. H. Hunt) 
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New York Shares Honors with Chevrolet in Detroit 





While people at Grand Central boast of record attendance at the National Automobile show, Chevrolet in Detroit has been quietly sawing 


wood and saying nothing. 


However, they just couldn’t keep quiet when a pre-view showing of the knee-action wheel cars opened at Con- 


vention Hall here and drew an attendance of 50,070 despite snow and slush. The exhibit will continue all week. 





Sparks » 










Chris 
Sinsabaugh 





(Continued from Page 1) 


Buick job a fresh view of adver- 
tising that should make Buick 
copy stand out most prominently. 


* * * 


OTHER CHANGES have been 
announced this week at the show. 
One new appointment is that of 
Ray Sackett, formerly advertis- 
ing manager of Continental, who 
has joined Bill Moffett’s publicity 
staff at Campbell-Ewald. Sackett 
has been assigned to Pontiac pub- 
licity along with Dudley Carson. 
Frank Denny also returns to the 
Moffett staff, resuming his old job 
on the Cadillac account. Denny 
strayed from the fold about a 
year ago to become automotive 
advertising manager of the Cleve- 
land News. 

* * a” 


AND THEN, TOO, I ran into 
Herb Hyman, one time sales man- 
ager for Cole and later on hooked 
up with Lee Anderson when Ad- 
vertisers, Incorporated, was or- 
ganized. Hyman returned to the 
industry this week through a 
connection with the McCann- 
Erickson Agency on the Stand- 
ard Oil of New Jersey account. 
Fritz Snyder, also an old Lee 
Anderson man, hooked up with 
Standard Oil of New York this 
week. 


* * * 
ANOTHER ONE of the old 
friends I ran into today was 


H. O. Smith, who at one time was 
president of the Premier, one of 
the leading makes of a decade 
back. H. O. is at the Engineers 
Club this week, exploiting the 
Turnsignal safety device which 
he has perfected. Interested with 
him are Howard E. Coffin, one 
of the founders of Hudson, and 
William B. Mayo, one time Ford’s 
chief engineer. 
x * ” 


THIS TURNSIGNAL is a front 
and rear signaling device which 
blends wonderfully with the body 
lines, rear and front, and at the 
same time has safety features out 
of the ordinary. There is a sig- 
nal for the front, another for the 
rear, and there is a control box 
on the dash where the driver, 
with a flick of the finger, sets the 
warning light flashing. It seems 
to me to be one of the best de- 
vices of this type I have ever 
seen and with the prestige of the 


names of Smith, Coffin and Mayo, 
it should receive the attention of 
the industry. 


* * * 


ONE OF OUR HOME town 
boys we are missing this week is 
I. M. Kauffelt, assistant sales 
manager of Hupmobile, who is in 
the Ford hospital at Detroit fol- 
lowing a traffic accident which 
caused a broken knee cap. 

* * ” 


THE BALLYHOOERS of the 
chassis exhibits in the Palace are 
making merry and the pep they 
are putting into the show is ex- 
traordinary. Ben Koether, of 
General Motors, Charley Winning- 
ham, of Advertising Agency fame, 
W. C. Rands and Perry Barton, 
were greatly impressed this morn- 
ing as they listened in. And of 
course it would be Koether who 
got off a wisecrack about the new 
trend in showmanship. 


“Next year,” says Ben, “I will 
be looking for Eddie Cantor in 
one booth, Ed Wynn in another, 
Al Jolson, Col. Stoopnagle and 
Fannie Brice doing this sort of 
Ballyhooing. And it wouldn't 
surprise me if some enterprising 
manufacturer goes overboard and 
gets Mae West.” 


New Jersey Receipts 


Show Gain of $490,672 


Trenton, Jan. 9. — Harold G. 
Hoffman, commissioner of motor 
vehicles, said Jan. 3. that motor 
vehicle department receipts ex- 
ceeded by $490,672 receipts at 


Jan. 20, 1933. Total collections 
for 1934 registrations were 
$7,633,859. 


Hoffman said receipts reflect a 
“general improvement in business 
conditions.” 


San Diego Auto Show 
To Be Held Feb. 17-25 


San Diego, Jan. 9.—The Annual 
Automobile Show of the Motor 
Car Dealers Assn. will be held 
here Feb. 17 to 25. 


The San Diego show follows the 
Los Angeles exhibit so that they 
can obtain models shown at the 
Los Angeles show. Last year 24 
passenger car models were repre- 
sented at the show. 


Power Indices 
Have Decided 
Upward Swing 


Schnectady, N. Y., Jan. 9. — 
These are difficult times to prog- 
nosticate, and possibly it is hu- 
man to turn to past prophecies, 
especially when they have turned 
out fairly well, says Gerard 
Swope, president of General Elec- 
tric Co. Last year he stated that 
the indices of use of power and 
revenue carloadings showed a 
continued upward trend and that 
therefore the company was hope- 
ful that this upward trend would 
continue. “These same indices, 
continued through 1933, show 
that for the quarter ended June 
30, 1933, the three crossed the line 
and have been distinctly upward 
since. The fourth quarter has 
gone down from the high point 
but is still better than for the 
same period in 1932.” 

Mr. Swope further states that 
“with codes of fair competition 
adopted in many of the industries, 
with the increased employment 
and increased purchasing power 
that has been brought about, 


The Mayor Turns iis Key 


these activities naturally and un- 
doubtedly will cause some _ in- 
crease in prices to the ultimate 
consumer. 


“The problem of today is to 
have a greater revival in the 
capital goods industry,” Mr. 


Swope said, “which has felt the 
increase but little, and with all 
the experiments that are being 
made and the hopeful and con- 
structive attitude being shown, 
we are looking forward with con- 
fidence that 1934 will be a better 
year than 1933 in employment 
and in industry.” 


Payroll Expansion 

Batavia, N. Y., Jan. 9.— Two 
hundred and seventy-eight men 
are already at work at the 
Massey-Harris Co.’s plant in this 
city on the first production pro- 
gram for the factory in two 
years. The list is increasing 
steadily and is expected to reach 
325 by Jan. 15. 


Watertown Show 
Watertown, N. Y., Jan. 9.—The 
annual Watertown automobile 
show will be held in the state 
armory March 7, 8, 9 and 10. It 
is expected that this year’s show 
will be the finest in years. 





Mayor Frank Couzens, won the honor of opening the giant lock which 


kept a waiting public barred from the Chevrolet exhibit at Conven- 


tion Hall, Detroit, until all arrangements were made. 


Here is 


His Honor and party letting the public in. 








Delco - Lovejoy 
Engineers Have 
Information Aid 


New York, Jan. 9.—Because in- 
dividual front wheel suspension 
places new duties on shock ab- 
sorbers and requires changes in 
their design and their installation, 
Delco-Lovejoy engineers are 
maintaining an information ser- 
vice during the automobile show, 
with headquarters at the Waldorf, 
prepared with blue-prints and 
models to answer the questions 
of motor car engineers and manu- 
facturers. The experts in atten- 
dance are B. D. Kunkle, presi- 
dent; Carl H. Kindl, chief engin- 
eer; W. A. Chryst, consulting 
engineer; and R. L. Wilkinson, 
general sales manager. 

One of the chief advantages of 
individual front suspension is that 
it permits the use of soft easy- 
acting springs. New shock ab- 
sorber characteristics therefore 
were required. In the individual 
suspension most widely adopted 
in 1934 cars, a “wish-bone” arm, 
replacing the usual Delco single 
arm, is linked to the upper end 
of each king-pin support. Besides 
serving to control spring action in 
both directions, the shock-ab- 
sorber arms thus form one of the 
two supports on which each front 
wheel is mounted. New problems 
of design, regulation, lubrication 
and mounting had to be solved to 
fit the absorbers to their new 
applications. 


Govt. Guarantee 
Of Loan Bonds 
To Ease Credit 


Washington, Jan. 9.—One of the 
first short messages dealing with 
specific legislation which is be- 
ing awaited by Congress may 
bring an indirect benefit to the 
automotive industry. It is that 
relating to the President’s de- 
cision to guarantee the principal 
of farm mortgage bonds — and 
home loan bonds as well—which 
is counted upon to bring a signif- 
icant easement of credit through- 
out the country. 

Experience with this feature of 
the Federal financing program, 
involving a total of $4,000,000,000, 
has demonstrated that mortgage 
holders are reluctant to exchange 
trusts on property for the Gov- 
ernment bonds which, at present, 
are guaranteed only as to interest. 

The President now proposes to 
remedy this situation by giving 
the bonds the fullest support of 
the Federal government, guaran- 
teeing principal as well as inter- 
est. Given such a status, these 
bonds would have a loan value 
equalling their face value. Hold- 
ers would use them as collateral 
at banks with the result that a 
huge amount of frozen mortgage 
credit could be liquified. 

Relief would be provided not 
only for property owners but with 
resultant general benefit to the 
business community, it is calcu- 
lated in Washington. 


Elwood Appointed Mgr. 
Of Sales for “‘Dustop”’ 


Toledo, Jan. 9.—Announcement 
is made by the Owens-Illinois 
Glass Co. of the appointment of 
James L. Elwood as sales-man- 
ager for “Dustop” glass-wool air 
filters. 

Mr. Elwood, since joining the 
staff of the Owens-Illinois Indus- 
trial Materials Division early in 
1933, has been sales manager of 
“Dustop” filters from Zone 1, 
comprising Toledo and surround- 
ing territory. 


B. T. Thompson Retires 
Chicago, Jan. 9.—After 49 years 
of service, 37 of them with the 
Standard Oil Co. of Indiana, B. T. 
Thompson has just retired from 
his post as general sales agent. 
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Early Streamline Designer 
Says Aerodynamics Here to 


Stay, Teardrop May Pass 


7 man who first placed on 
a drawing board the design 
for a streamlined automobile— 
long before the 
general public 
heard the term 
“aerodynamics” 
—believes that 
streamline de- 
signs in auto- 
mobiles are here 
to stay, but that 
some of the 
present radical 
“tear drop” de- 
signs may look 
as crude as the 
horseless car- 
riage to designers of the future. 

He is Amos E. Northup, chief 
designer of the Murray Corp. of 
America, who designed for that 
automobile body building cor- 
poration the first American auto- 
mobile to employ the fundamen- 
tals of streamlining. Years be- 
fore, Mr. Northup had placed on 
his drawing board designs which 
he now believes will be incorpor- 
ated in automobiles of future 
years. 

“The perfect streamlined auto- 
mobile is a child of the future,” 
said Mr. Northup, “but today it 
definitely has entered the pioneer 
stage. The car of this year will 
be more streamlined than ever in 
the past. The car of the year after 
next will go even further — but 
along what course no one can 
predict. Some of the radical ‘tear 
drop’ designs of today look as 
crude to the future designer as 
does the ‘horseless carriage’ to the 
designer of 1934.” 

Although Mr. Northup and the 
Murray Corp. for many years had 
been experimenting with stream- 
lining, it was not until 1930 that 
the first car to employ streamline 
fundamentals entered the market. 
It was the Reo Royale, a Northup 
design, and tests in a wind tun- 
nel—for the first time applied to 
the testing of automobile bodies— 
showed an increased efficiency of 
1% per cent in operation at a speed 
of 70 miles an hour. 

Reception Encouraging 

“The reception of this first defi- 
nite effort in streamlining,” said 
Mr. Northup, “was so encouraging 
that we proceeded on a more 
scientific basis, never losing sight 
of the fact that the style of the 
car must come first, and elimin- 
ating any features which might 
be termed freakish. The march 
forward had begun... its goal 
the perfect streamlined car...a 
goal that now dangles some dis- 
tance beyond the reach af the 
designer.” 

Scattered about in Mr. Nor- 
thup’s designing rooms in the 
Murray Corp. plant in Detroit are 
scores of designs of streamlined 
cars of the future. Many have 
reached the experimental stage, 
and have been constructed as test 
cars. Yet Mr. Northup does not 
believe that the “tear drop” de- 
sign, so much discussed as “the 
car of the future,” is the truly 
streamlined automobile. 

“It must be remember that in 





Amos Northup 


the science of aerodynamics as 
applied to automobiles,” he said, 
“there is a factor to be considered 
that does not enter into aerody- 
namics as applied to aviation. 
That is the fact that an automo- 
bile is propelled along the earth, 
drawing its momentum from its 
contact with the earth. Of course, 
a teardrop falling earthward pre- 
sents true ‘streamlining.’ But a 
teardrop moving parallel with the 
earth’s surface, and propelled by 
its contact with the earth, is an- 
other matter. An automobile thus 
designed is not truly sreamlined 
because, if it could attain suf- 
ficient speed, it would be thrust 
upward by the air currents.” 

The axiom that “aerodynamics 
must be tempered with art,” ac- 
cording to Mr. Northup, has been 
found to apply in its entirety in 
constructing streamlined automo- 
biles. There are four factors, he 
declared, to be considered in de- 
signing an automobile — common 
sense, sound engineering, art and 
beauty, and aerodynamics. All, 
he said, are equally important in 
designing the cars of the future. 


Cars Sold on Eye Appeal 


“We sell automobiles today be- 
cause of their beauty and eye 
appeal, along with comfort,” he 
said, “and an automobile will not 
be beautiful or comfortable if its 
lines and proportions are mathe- 
matically computed to be wind- 
resisting. It requires the talent 
of an artist who will use the aero- 
dynamic principles only insofar 
as they are consistent with 
beauty to produce the modern 
automobile.” 

Mr. Northrup also believes that 
if all cars were designed with 
scientific streamlining, the only 
difference in outward appearance 
between low prived and expensive 
models would be in wheelbase 
and appointments, and that if all 
ears looked alike, the incentive 
to own a certain make would 
disappear. 

“We must have individuality of 
make of car, as well as differ- 
ential of price class,” he said. 

Discussing conclusions reached 
through his many years of de- 
signing, and his experimentation 
with the Murray Corporation of 
America, Mr. Northup said: 

“I do not believe the shape of 
the perfect streamlined car of 
the future will be entirely con- 
trolled with mathematical for- 
mula or wind tunnel tests, for 
that would practically kill all 
originality and individuality, and 
all the cars would look even more 
alike than they have in years 
past. Uniformity of design in ob- 
jects can successfully exist only 
when the object is collectively 
owned. My personal belief is that 
the streamlined automobile is here 
to stay, but that much remains 
to be done in pioneering. At the 
Murray Corp. we feel that we 
have pioneered in this field, as 
well as others, and that our 
years of experience are proving 
invaluable in this Streamlined 
Year of 1934.” 





Nov. Wholesale 
Financing Goes 


To $18,384,138 


(Continued from Page 1) 


car financing was $27,084,161; of 
used car financing $18,076,935. The 
average sum involved in the case 
of new vehicles was $527 and for 
used cars, $222. 

November figures, when com- 
pared with those for October, 
show definitely the effect of the 
industry’s preparations for new 
models which now have made 
their formal debuts. Wholesale 
financing for that month attained 
a volume of $39,770,429 and in the 
retail classification, $60,279,919. 
Vhese figures are precisely com- 
parative with those for November. 








P. W. Seiler Heads Board 
Of Wabeek State Bank 


Detroit, Jan. 9.—The election of 
Paul W. Seiler as a member of 
the board of directors of the 
Wabeek State Bank of Birming- 
ham was announced today by 
George B. Judson, president of 
the bank, following a meeting of 
the board. 

Mr. Seiler, who resides in De- 
troit, is president of the General 
Motors Truck Corp., Pontiac. He 
has been closely connected with 
the automotive industry since 
1907, and since coming to Detroit 
in 1917 has served as assistant 
production manager of the Fisher 
Body Corp., and as president and 
general manager of the Ternstedt 
Mfg. Co. He was elected presi- 
dent of the G.M.T. Corp. in 1927. 


On the 


Spottt 


By F. ED. SPOONER 





(Continued from Page 1) 


CHARLES R. CULVER, sales 
manager of the Pierce-Arrow 
Sales Corp., Springfield, Mass., is 
a show visitor. Mr. Culver as Pro- 
fessor Culver, brought out Wallie 
Sanger, “Wooden Shoes” of Mil- 
waukee, one of the sensations of 
the day in cycle racing. 

* * * 


HARRY FOSDICK, whose con- 
nection with the industry ante- 
dates that of nine-tenths of the 
men at the show, is now with C. 
E. Fay Co. of Boston. Mr. Fosdick 
has a fund of anecdotes of old 
times in the days and finds scores 
to talk things over with in the 
course of a day. 

a ok * 


J. F. BOWMAN, vice-president 
and sales manager of the Federal 
Motor Truck Co., absent for eight 
years while a dealer in Ford cars, 
came to the show for an impor- 
tant meeting on transportation 
matters. The truck makers are 
out to sell transportation on broad 
lines and are proving more than 
successful. 

* * + 

KNEE ACTION without a front 
axle is not new for 1896 or 1897 
just before the Spanish war the 
Oakman car, made in Greenfield, 
Mass., was driven down Motor 
Row. It had two pair of heavy 
bicycle axles in front, each oper- 
ating separately and each attached 
to the body by novel methods. All 
of the trade and most daily papers 
carried stories, the trade papers 
in the cycling field, of course. 

++ * * 


FREDERICK WAGNER, for- 
mer automobile editor of the Lor 
Angeles Express and as_ well 
known as most of the eastern edi- 
tors, is now vice-president of Pau! 
Block, Inc., and is at the show 
as per his custom since the incep- 
tion of the industry. 

* * * 


PRESIDENT SLOAN, of the 
General Motors Corp., is anxious 
to get together at a real big din- 
ner all men active in the automo- 
bile business when GMC was 
formed in 1908. Steps are being 
taken now to arrange the lists 
which will probably be large. It 
is proposed to make this an 
annual show event. 

* * + 


ONE OF THE LIVE Los An- 
geles dealers, Perry Greer, is mak- 
ing his annual visit to the show. 
Last year he went back by motor 
car to Miami and then by boat to 
his home town. 

OK * ” 


TIMES HAVE CHANGED since 
those days of 1914 when 214 ex- 
hibitors of finished motor cars oc- 
cupied Madison Square Garden 
and Grand Central Palace. Today 
27 lines made by about a dozen 
manufacturers, quite fill the place. 


GLANCING at the beautiful 
cars of today the writer is con- 
strained to do a little reminiscing, 
for it was 34 years ago that the 
automobile as the “Cuckoo bird” 
laid its egg in the bicycle nest. 
A few of the cars of the day, 
horseless carriages in reality, oc- 
cupied a central space on the main 
floor. After two years at that 
time writing automobile news for 
the New York World, but writing 
altogether of the magnificent 
foreign cars of the day, it was 
impossible to see the American 
product. Going up to the press 
room with M. L. Bridgman, the 
old timer from earliest cycling 
days, the question was put, 
“Bridgy, what do you think of 
those dmn things?” and Bridgy 
replies—“Well, Ed, there is an 
idea but like the steam boat of 
today which was evolved from the 
old time sail boat, or the present 
day Pullman car which was 
evolved from the old time stage 
coach, those things will evolve a 


form all their own. Please notice 
every one of those bodies have 
whip sockets.” And you tell me, 
was Bridgy right. Look at to- 
day’s stream line beauties. 


* * * 


EARL V. HENNECKE, former 
head of the Moto-Meter Co. and 
now president of Automotive 
Equipment, Inc., Long Island City, 
manufacturers of a windshield 
wiper, said that the show that 
contracts had been closed with 
some of the leading department 
stores. The factory will be in full 
blast within a few weeks. The 
name of the wiper is the ‘“Moto- 
crat.” 

* * * 

THOSE HEADQUARTER 
rooms found open, had no crepe 
on the door. Every one was look- 
ing for big business during the 
week. Many have hundreds of 
dealerships to fill as so many went 
under during depression times. 
That sounds good, “during depres- 
sion times,” let’s repeat it and give 
three cheers. 

oo cS * 


E. L. MOORE, former automo- 
bile editor of the Cleveland Plain 
Dealer, who came east to join the 
Staff of a Brooklyn daily, is now 
located at 512 Fifth Ave. as gen- 
eral promotion manager. 

* * * 


“NEW YORK GOES to the 
auto show” was the title of a 
novel automobile broadcast on 
the radio Sunday evening. Fif- 
teen radio stars and five dance 
orchestras participated. Alexan- 
der Woollcott was master of cere- 
monies. The program was not 
strictly commercial although it 
did stress, through the mouths 
of notables, reactions of smart 
New Yorkers to the new Chrys- 


lers. 
* * 


B. C. FORBES was right when 


he said that motor executives 
swarming into New York for the 
annual automobile show were 
radiating sunshine, cheerfulness 
and optimism. “Business has 
heen good and they are confident 
it will be better. Sales of various 
Nopular priced cars have doubled 
or trebled the volume of a year 
ago, and orders for new models 
even those not yet priced have 
astonished even the most hopeful 
vroducers.” 


* a * 
HENRY FORD'S recent very 
comprehensive exhibit in New 


York showing the 1934 models a 
month ahead of the _ national 
show, benefited the real show of 
the vear’s models for, after seeing 
Ford’s new car so many thou- 
sands decided to wait until they 
could see the latest by other 
makers. 
oh * 

ALTHOUGH ENTIRELY di- 
vorced from the automotive busi- 
ness W. Fulton Melhuish, lessee 
of the Hippodrome and promoter 
of popular priced opera, is a 
most interested spectator at the 
Show. Mr. Melhuish, as president 
of the former Fulton Motor 
Truck Co., of Farmingdale, Long 
Island, and New York City, built 
up a very pretentious business 
with a fourteen unit plant, re- 
tiring after a break in health, 
forced him to do so. Mrs. Mel- 
huish, known to the world of 
songsters as Stella Meluis, is a 
member of the Chicago Opera 
and noted as a concert singer 
throughout Europe and America. 
Mr. Melhuish, at this time, has no 
plans for re-entering the business. 


* * * 


H. S. CUNTZ, for years patent 
attorney of the Old Assn. of 
Licensed Automobile Mfgs., is 
engaged in many private confer- 
ences during the Show, having 
to do with a patented device 
which is already in use, the 
patentee worked for more than 
eight years on this innovation. 


* * * 


HOWARD E. COFFIN, former 
vice-president of the Hudson Mo- 
tor Car Co., is at the Show al- 
though not active now in the 
business. Mr. Coffin, owner of 
an island off Georgia’s shore has 
accomplished much in _ publicity 
for that district and has also be- 
come prominent in the cotton 
growing industry of the south. 





Alemite System 
Now Standard 
On Most Models 


New York, Jan. 9.—An unusual 
record has been established by 
Stewart-Warner Corp.’s_ subsidi- 
ary, the Alemite Corp., in achiev- 
ing a 99 per cent mark in the 
automobile industry. All but two 
of the well known makes of auto- 
mobiles have specified Alemite 
hydraulic lubrication system as 
standard equipment on the 1934 
models, the corporation claims. 

The new system is being shown 
the public, in perfected form, at 
the New York and Chicago auto- 
mobile shows for the first time. 

The hydraulic system was in- 
troduced to the industry for the 
first time early last Fall, and has 
now been adopted by all of the 
leading manufacturers, it is an- 
nounced by Joseph E. Otis jr., 
president of Stewart-Warner 
Corp. 


The hydraulic system combines 
the features of both preceding 
systems—the Alemite pin type 
and the Alemite push type. It 
has the locking security of the 
former and the quick and easy 
action of the latter. An exclusive 
feature is the increased pressure 
—up to 10,000 pounds—obtainable 
with the new hydraulic system, 
yet requiring no manual force to 
hold the coupling on the fitting. 


Federal Truck 
Sales Up 51% 


Says Bowman 


New York, Jan. 9.—One of the 
outstanding sales records of the 
year is reported by the Federal 
Motor Truck Co. which closed 
its books for 1933 with dealer 
orders showing an increase of 
approximately 51 per cent over 
those of 1932. 

“Since early in April, Federal 
has enjoyed one of the best sales 
periods in several years,” stated 
J. F. Bowman, vice-president in 
charge of sales. “To us this is 
definitely proof that the new 
trucks which we introduced early 
this year are steadily growing 
in favor; also that general busi- 
ness conditions are vastly im- 
proved and continuing upward.” 








P. W. Litchfield Heads 


Goodyear Subsidiaries 
Los Angeles, Jan. 9.—P. W. 
Litchfield, president of the Good- 
year Tire & Rubber Co., Akron, 
O., has assumed the office of 
president of the Goodyear Tire & 
Rubber Co., of California and the 
Goodyear Textile Mills of Cali- 
fornia. He already held the post 
of chairman of the two California 
subsidiaries and assumed the ad- 
ditional office as the successor of 
the late John W. Mapel. 
Directors re-elected H. J. 
Young as vice-president and con- 
troller and also elected W. H. 
Fleming, general superintendent, 
as a vice-president. J. L. God- 
dard, secretary, was elected to 
the directorate to succeed Mr. 
Mapel and J. S. Willaman was re- 


elected treasurer. All officers 
hold identical positions with 
Goodyear of California and 


Goodyear Textile. 


Production Increase 


Utica, N. Y., Jan. 9—Marked in- 
crease in production is anticipated 
by Brunner Mfg. Co. this year as 
the result of sales of a new type 
automotive air compressor which 
is reported to operate free from 
noise or vibration. The company’s 
business for 1933 showed a 25 per 
cent gain over the previous year, 
company Officials state. 


Fafnir Co. Dividend 

New Britain, Conn., Jan. 9.— 
Directors of the Fafnir Bearing 
Co., of this city, have voted to 
pay the regular quarterly dividend 
of 75 cents a share to stockhold- 
ers of record Jan. 2. 
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The advertisement 


ALL AROUND! 
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er 
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SAFETY IN YOUR NEW CAR 


* 


reproduced at the 
right shows how we 
are telling millions 
. HINO r 

of prospective ca , 
buyers the advantages of Duplate oe ; 
This advertisement is running currently ns - 

! vent a Fa - Gentle- 
Saturday Evening Post, The Country G 
man. Time and Fortune. 


UST a dollar or two extra on each new car pay- 
ment (only $10 to $20 altogether) yet those few 
dollars will give you the priceless knowledge that 
you, your wife, your children, your friends are 
safer when they cide in your car... behind Duplate. 
Duplate Safety Plate Glass in every window 
provides 2 zone of safety against glass injuries, 
robbing unavoidable accidents of most of their 
danger. And Duplate “alt around” assures other 


advantages, too. Clear, perfect ‘vision .. . which 
only fine plate glass can give. Protection against 
eye fatigue ... because Duplate subdues substantially 
the glare of reflected sunlight, Aad Duplate will 
nat discolor for the entire life of your car. 

When you buy your newcar... make sure that 
the Duplate Safety trade-mark appears not only on 
the windshield but on every window. Pittsburgh 
Plate Glass Company, Grant Bidg,, Pittsburgh, Pa. 


"Tapovcs advertising in national 
magazines, we are telling several 
million prospective car buyers how 
little it costs to have the protection 
of Duplate Safety in every window of the new cars me 
, . « . s Oo 
buy. We are showing them that the slight on “<< 
Duplate all around is negligible compared iy = add 
ives arizin 
motoring safety Duplate gives them. We are famili ie 8 
them with the unique qualities that make Duplate Safety 
Plate Glass the outstanding safety glass. 
In a word, we are helping you to sell your cars om 
pletely equipped with Duplate in every window . . . anc 


Duplate Safety~Pz 


lass 


A product of the PITTSBURGH PLATE GLASS COMPANY 


* 


thus helping you to increase the amount of your unit sale. 

Today, you'll find that very few prospective buyers of 
cars will balk at the small extra cost of Duplate in every 
window. Order all your cars through from the factory 
with complete equipment. Quote prices that way. And 
nine times out of ten, safety glass all around will help 
you make the sale! Pittsburgh Plate Glass Company, 
Grant Building, Pittsburgh, Pa. 





